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INTRODUCTION

It seems inevitable that each new year ushers in a slew of predictions around the
demise of email marketing. SMS to social media; PPC to RSS; instant messaging

to Gmail tabs: the list of would-be email marketing killers stretches on.

And yet email is still here. In fact, it continues to grow in popularity. At Campaign
Monitor alone, we've seen the average number of campaigns our customers send

grow by 17% in 2013 - and the average number of recipient per campaign grow 10%.

So why the perpetual death threat?

Email may persevere - but there’s no denying it’s evolving, sometimes more rapidly than the
marketing and design communities can keep up with. New regulations, deliverability challenges,
rendering issues, list hygiene problems, changing design and coding requirements, more
sophisticated marketing techniques: these are the constants in the world of email marketing.

So what worked last year - and sometimes last month - can be dramatically different than
what works today. And it’s only getting more difficult to figure out how to be effective.

Our collection of the top 100 email campaigns of 2013 is a celebration of the agencies,
brands and marketers who have met these challenges head on. From A/B tests that increase
opens by more than 20%, to large newsletters and promotional mailers that deliver double-
digit response rates: the campaigns featured here reflect the best of email marketing.

We're sure this compilation of beautiful designs, clever techniques, and strong

results will inspire new ideas for your own email programs this year.
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Our design leaders push the boundaries of what 's
possible in email to deliver delightful newsletters
to their subscribers. Short on ideas for your
Q campaign, or not sure how to execute your next
’ concept? These beautiful layouts , stunning visuals
\ %, / and creative techniques are sure to inspire.
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Canvas Interworld Plastics
Designed by: www.383project.com Designed by: WWW.a-€e.co.nz
Subject line: Join us at Canvas 2013 - Earlybird tickets now available Subject line: Time to order more pots? Get 15% extra for free

JURFUL IDEAS
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We'd like to help you grow more this spring!

JOIN US AT CANVAS 2013.

We're pleased to announce that Canvas is back for 2013 with a ne
speaker lineup. Expanding on last year's focus on frontend techno
exploring colourful ideas for the web, centred around the connectd
how we can use new technologies to communicate effectively.

Choose one of these pot sizes:

1. Black 2.5ltr 17 cm pot at $0.34c each, or the

ZAN

2. Black 6.0 ltr 23 cm pot at $0.75¢ each

and receive a massive 15% bonus stock (of the same item) at no

¢
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cost,
The speaker lineup includes Adobe, Microsoft, BERG, The Guardid
at 02. We'll be covering topies such as Responsive Design, Buildi
apps, HTML5 Motion Design and The Future of Interaction. We'vg
more speakers yet to announce, so stay tuned.

For example, order 10,000 pots and get 1,500 extru for free

(minimum order 1 pallet per product).

. . Order now beeause this offer expires spmon 31 July 2013.
We've also got an fantastic new venue: IET Austin Court, close to

QRS s,
Broad Street and Birmingham's historic canals. To place your order flick us an email to sales@interworld.co.nz,

call 0800 768 728 or call me on 021 449 319, Delivery of your
m ardercan bemade within 7 days subjeet to availability.

A limited number of earlybird tickets are available now, we reall}
you there.
Thanks

Jonathan Wright

0
10.10.13 P ——

BIRMINGHAM, UK
SPEAKERS INCLUDE: L

ORUER BY
CALL us W€ SREeest

0800 7bB 728

COLOURFUL IDEAS
e bl FOR THE WEB

He,
g [ b K (inferworld
Plastics

\/

JOIN US AT CANVAS 2013.

We're pleased to unnounce that Canvas is back for 2013 with a

Send to a mate | Unsubscribe | Call us on 0800 768 728

N

The standard Interworkd Plastics 2013 Ltd Terms & Conditions dated 1 July 2013 apply

This responsive campaign features a stylish header image and thoughtfully written This email newsletter is simply fun - proving great design can make
copy - as you'd expect from a mailer for a design conference of Canvas’ caliber. for a compelling campaign across any industry, even plastics.
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AlsoKnownAs Studio Colina Boards

Designed by: www.alsoknownas.ca Designed by: www.colinaboards.com
Subject line: AKA Newsletter - October Subject line: Colina Boards - Cruiser Fish 31

SRR e COLINA ST ORE )

COLINABOARDS.COM

- - %
e

%“b’l ﬁ;/ Apresentindo 0 Coina Cruiser Fish 31°. Shape keve

ALSO KNOWN AS

Newsletier October 2003

FEATURED PROJECT:
CUTLER DESIGN

The brand needed to be madern, bold, confident and
simple. the word ‘cutler’ is from old english origin
ord means “knife roker’, 30 we destaned o custom word
mark thot hos o knife-like chiseled edge to connect
irto the heritoge of the name.
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compacto  bastants varssti Possul um concave
suave e um kick tal projatado para dar mais

BEACH TRAVELLERS HANDMAGE LIMITED EOITION mobildada a0 skate @ ajudar nas manobras.
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“At AKA we've found o teom of Like minded irdividusls that
puts it oll on the toble. Thus for they've developed ideos
and concepts we would have never thought possible. ...
they truly ore the packoge ‘deal. They are the ones who
actually give o shit obout you and your biz for the
Losgtern, * -Beach Travellers

<D

O Cruiser ) \
VIEW LATEST WO Perfelo para quom quer &4 locomover com conforo
‘sem dokar da aprovear o carving na orla da prala,
oM Gderas, (a CAK40 Ou COMANdO © ransto.
100 DAYS OF
PACKAGING
100
Days of
Packaging é-
-
Rodas
Estio deponives para montagom ¢o skaleas rodas.
Over the rext three months we ore digging deeser into the Orangatang Fat Fres dé 65mm, nas durezas 80a 4
world of puckaging, the trends ond Lts creators. In the {laranja), B3a (roxa) & 88a (amarels)
simplest form it is o research project with the gool of
diving deeper into oll things toctile with the hopes of so \
mUCh nOre. Not Only Will 1t include AKA'S opinions on
current trends Ln packoging but we will olse include
insight tnto the stories behing the brands, creators of
the products ond the process behind the design and
materials used to exccute memoroble packoging design.
Liberal use of white space, a lovely typeface and overall sharp design This unusual layout featuring both right and left alignment is dynamic }‘
make this email from AlsoKnownAs Studios stand out from the pack. and engaging - without removing the emphasis from the product.
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Humblesticks

Designed by: www.digitalog.co.uk
Subject line: Hello from Humblesticks!

HUMBLESTICKS

SHOP | ABOUTUS | COMMISSIONS | FAQS | CONTACT

Hello and thank you for subscribing.
There's new stuff going up on the site, we've
made the press and the sun is shining.
Enjoy -

Modern Shows

Now available to buy separately. We're very proud to announce our
I¥sa lampshade listing on the Modern Shows website_.
Mid Century design Mecca.

We got press! Boy are we loving lriangles here at
A double spread in the July issue of Humblesticks HQ this Summer.
Woman & Home. Lets tessellate -

Followuson

facebook Pinterest

View in browser | Forward to a friend | Unsubscribe

This email features a solid balance between text and images. It uses a versatile

template that is creative, fun, and a great canvas for featuring their products.

HMG Creative

www.hmgcreative.com
It’'s Getting HOT at HMG Creative!

CREATIVE

IT'S GETTING HOT AT
HMG CREATIVE

The "H" in HMG
stands for
summertime!

One, Two, Three More
Steps to Improve Your
Branding Score

As consumers we know
“brands” simj asa
paricular product of servica
we like or distike. However,
253 BUSINGSS OWNOT Wit
Know mers are several
factors b be considered
befora consumers can truly
idently and tust a spacific
brand.

ught 50, But Now

 Weakend s over and

sound like the 1ast three days of
ack 10 work. Yas,
upon us. Butdon’t gat

summer is just baginning and we're only warming up

e start of

summer and fail intern, wa've got a BIG summer anpad of us
of craative and indusiry disrupting projects. But before

ilike | 3 Twoet

Z‘}TE Crezu

Hitting The Sweet Spot
With Your Next Social
Media Contest

Everybody loves a good
contest, night? For the

opportunities. Let's lake a
look 8t five st hiting the
sweet spot for both parties.

I®HMG

An Open Letter: Why |
Loved Being an HMG
Creative Intern

“t seams just like yasterday |
was frantically calling the

offica on my way in for my first
day at HMG. | think | passed

times before | actuaily
realizod that was when

The abundance of white space and seasonal messaging makes HMG Creative’s
newsletter impossible to ignore. With its personable use of language and

picket fence imagery, this campaign stays approachable and friendly.
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Simon & Schuster

Designed by:
Subject line:

www.ful-vue.com

Read a chapter from Thornwood House by Anna Romer

When Audrey Kepler inherits an abandaned homestead in
rural Queendand, she jumps at the chance to escape her
loveless existence in the city and make a fresh start.

In a dusty back roam of the old house, she discovers the
crumbling photo of a handsome World War Two medic
Samuel Riordan, the homestead's former occupant -~ and

soon finds hersell becoming obsessed with him.

But as Audrey digs deeper into Samuel's story, she discovers
he was accused of killing a young woman on his return from
the war in 1946, When she learns about other unexplained
deaths in recent years - one of them a young woman with
injuries echaing those of the first victim - she hegins to
suspect that the ller is still very much alive.

And now Audrey, thanks to her need to uncover the past, has

provided him with good reason to want to kill again

P 1

0On a sunny afternoon, the clearing at the edge of the gully resembles a fairytale glade. Ribbons of golden light
flutwer through the treetops and belibirds fill the alr with chiming calls. The spicy scent of wildflowers drifts
on a warm breeze, and deep In the shady belly of the ravine a creek whispers along its ancient course.

But then, come dusk, the sky darkens quickly, Shadows swarm among the trees, chasing the light. Sunbeams
vanish. Birds retreat into thickets of acacia and blackthorn as, overhead, a host of violet-black clouds roll in
from the west, bringing rain

Here now, In the bright moonlight, it's a different place again. Nightmarish. Otherworldly. The open expanse
of silvery poa grass is hemmed in by black-trunked ironbarks, while at the centre stands a tall, fin-shaped
boulder.

V'm drawn towards the boulder. It seems to whisper, shadows appear to gather at lts base. | go nearer.
Shivers fly across my skin. | stumble in the darkand pause tolisten, straining to hear the sound of a voice, of
amufflod cry or sob - but there’s anly the tick of rain in the leaves and the ragged rasp of my breathing
Further down the slope wallables thump unseen through the bush, and something meaws overhead,
probably a boobook owl

Broa ... are you here?

1 don't expect an answer, but when none comes my sense of panic sharpens. | cast about for a broken
a trail of flattened grass, a familiar scrap of clothing abandaned on the ground. .. but there's nothi
daughter here, nothing of the man whao took her.

| search the shadows, trying to see beyond the tree silhouettes that shift and sway around me. Lightning
{Muminates a dirt trail that cuts uphill through the undergrowth. | edge towards it, then stop. A chill skates
up the back of my neck. I sense I'm not alone. Someone’s near, |t must be him. Hiding in the trees. Warching. 1
imagine his gaze crawling over me as he speculates how best to strike

Between the classic typeface and prominently featured

book excerpts, this campaign makes for a compelling read.

Lifewater

Designed by: www.emailengine.co

Subject line: Give Share Love

b

‘ ) [liEWﬂIEI Provding wate, el 2 ope sie 1977

Make This Christmas Count

Our Christmas Store is now available vew website. Honor those vou love by

nging gift

his video

and do something awesome! You can order online or by calling us toll free at 888 LIFE

H20.

Order before December 15th to receive by Christmas!

sur Urgent Need in

only did we ng $69,064 (matching

ill suan be

ded)! Famils water and sanil

1 we
check

nd lasting solutions to the

Not only does this campaign make good use of imagery, but they also integrate the call

to action to watch a video beautifully. Overall, a great email newsletter for a great cause.
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Oh My Cupcakes

Designed by:
Subject line:

www.fusedinteractive.com

September Seasonal Cupcakes Now Available!

Wab Version | Update profersnces | Unsubicribe

Cupcakes Parties & Events Corporate Orders

Be Bold Wear Gold

Our signature vanilla bean cupcake dressed upina -

special gold liner, topped with a delicate coral .Culcm (E.antel
buttercream, edible gold "bling,” and a ribbon to

bring awareness to childhood cancers. A portion of

sales of each Be Bold Wear Gold cupeake are \ e 2
donated to Cure Kids Cancer. -

Ay
Wednesday, Saturday

Inble On

#2.75 Standard | $1.50 Mini

Carame! Apple Cheesocake

Our cinnamon apple cupcake with delectable
cheesecake baked inside. Topped with a dollop of
caramel cream cheese frosting and a drizzle of
caramel sauce.

Available On

Tuesday, Friday

$2.75 Standard | N/A Mini

Harvest Caramel Apple

Our cinnamon cupeake with chunks of baked apples
inside, infused with house-made caramel, topped 5 .&

with rich caramel cream cheese frosting and J’ i )
sprinkles. 4 J
Available On

Monday, Thursday

#2.75 Standard | #1.50 Mini

The use of pastel colors and the contrasting boldness of the cupcakes makes the

campaign a visual stunner. Combined with the clean layout, this email is truly a treat.

Ghost

Designed by: www.ghost.org
Subject line: Ghost: The Future of Blogging

Ghost: The Kickstarter Campaign

Six months ago | wrote a post about my fictional idea for a better blogging platform
called. Today, it's no longer fictional. It's been a huge amount of work, but it's finally
time to show you how far Ghost has come, and where we are now.

As of an hour ago, Ghost is live on Kickstarter - where you can see exactly how much
of it has already been built and what the current status of the project is. I'm
incredibly excited about this and | hope you'll take the time to check out where we
are and consider supporting the completion of Ghost and its delivery to the world.

_Ehndﬂhost Kickstarter

- John O'Nolan

If you no langer wish to receive these emalls, please click here ta unsubscribe

©2013 Ghost

The first thing that attracts the eye in this email is the beautiful header image. After that, it's simple
and straightforward messaging, plus a great story - all the key elements of a good campaign.
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TriplAgent LunaWeb

Designed by: www.gravityhill.us Designed by: www.lunaweb.fr
Subject line: Sit tight, TriplAgent is launching soon Subject line: Newsletter Octobre 2013

] AGENCE
LUNAWEB

)\

TRIPLAGENT

We are getting close to n \6@)518”6’7’

launching TriplAgent. Octobre 2012
|
Last week we released TriplAgent to our local experts in New York. They have
been busy building really interesting lists of places to visit. You will be able to Octobre : jours qui raccourcissent, feuilles qui
explore these lists based on your interests when we launch in a couple of tombent et premiers thés aux notes épicées.

weeks!

Un mois chargé en nouveautés pour l'Agence,
Here sneak peek of so gents have created s : riche de bien jolis projets a préparer, pour
lesquels I'équipe aura trimé dur et cliqué fort...

Bonne lecture |

GHOSTS OF NEW YORK CITY.

1 12 GAY STREET SPEAKEASY

57 W SITH ST

CASCABEL 1

TRIPLAGENT

We are ting close to

DOS CAMIN( . )
launching TriplAgent.

n\ewsletter

Octobre 2013

] SALVATION TACO

. ~ —
“CITANE EN PROVENCE
Un nouveau challenge pour 1'Académie L'OCCITANE

Are you a New Yorker with good taste?

We are looking for interesting agents in New York to help build a
that provide travelers and locals with insider tips to the city's gre Octobre : jours qui

Interested?

LiAgance Lunaieb il ivciuer i platefiama -leaing L DCCITANE. Toxjours en responsive
weibdeaign, o 3o wiriento vers 5a version 100% admiristrais.. raccourcissent, feuilles qui

tombent et premiers thés aux
notes épicées.

Un mois chargé en nouveautés
pour l'Agence, riche de bien jolis
projets a préparer, pour lesquels
I'équipe aura trimé dur et cliqué

A slick look and great screenshots make this announcement for TriplAgent one with true Designed to mimic a hand-written letter on the company’s letterhead, this elegant
appeal. Naturally, this campaign promoting a mobile app also features a responsive layout. campaign has a genuinely personal feel from start to finish. It also displays as

one-column for easy reading on mobile devices - que moderne!
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J3 Ravintolat

Designed by: www.mediakolmio.fi

Subject line: Lounasta ja Kokousta Makasiinilla!

43 Ravintolat 2 > Avaa selaimessasi m

Syksylli Lounasta ja Kokousta Makasiinilla - Tule
Nauttimaan!

Kokous- ja
koulutustilaisuudet
helposti ammattilaisen
avulla!

MAKASIINI

KAVINTOLA » RESTAURANT

Wanhan Makasiinin
Juhlapalvelu - Aina ei
tarvitse lihted merta
edemmas kalaan!

The earthy colors throughout this newsletter compliment the foodie-friendly

content, especially the header image. The newsletter is also easy to scan,

which is ideal for short attention spans (and rumbling stomachs).

Buzzsprout

www.buzzsprout.com

Your podcast rocks on mobile devices

buzzsprout ¥

Special Guest Today

Exciting Things Have Been Happening!

In recent weeks. Buzzsprout has quietly improved the way your podcast appears
on mobile devices. From a sleek redesian of our audio players, to making your

‘very own podcast App possible, we've been working hard to make some exciting

Your Very Own Podcast App

Y

i0s

DEs

B O
Brand New Large Player

* Thisis a gmet poooast
» Onoof our bost episoden
» TrueFaes

P Podcast that wil change your e

» Thisiswhat you

ta

What's Next? Help Us Decide

Tips From The Team

Upload Now, Publish Later

Fresh colors and beautiful imagery are the most apparent things that make
Buzzsprout rise above the average email campaign - add to that the clean

layout, and this app’s customers have good reason to cheer.
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Novation
Designed by: www.novation.be
Subject line: Novation lanceert nieuwe website

Novation nieuwsbrief 19 juli 2013

* NOVATION LANCEERT NIEUWE WEBSITE -

Wij hebben afscheid genomen van onze oude website,
De vorige website heeft er vier jaar en een half trouwe dienst

g ’ ’ op zittan, sen esuwigheid in de digitale wereid.

De nieuwe website is het begin van een compleet nieuwe
: 10go, an ja... zells onze
aigen muismaljes worden in gan volledig nieuw jasje gestoken,

Onze klanten staan centraal in onze nieuwe website! Aan de
hand van ons portfolio leert de bezoeker ons aanbod kennen.

Bekijk onze vernisuwde site

- WE HEBBEN JE STEM NODIG -

Onze nieuwe website s genomineerd op Awwwards.com, een
toonaangevende wabsile op gebied van webdesign.

Enkel de beste komen in aanmerking om 'site van de dag' te
wardan.

We zijn heel blif mel onze nominatie en hopen natuurkijk dat
jullie massaal op ons stemmen|

Bezoek daarom als de bliksem Awwwards.com en denk aan
ons. Stemmen kan tot en met 11 jul

Alvast bedankt!

$tem vandaag nog voorons

Mail. info@novation.be
Tel. +32 48531.41.41

Post Horizoniaan 36

TU U B H 3500 Gork
Web  www.novation be

This clean email design features subtle complimentary colors,

graceful use of type and informative but concise articles.

On

Designed by: WWWw.on-running.com

Subject line: On Newsfeed: A Cloudsurfer story

SHOES FEED = ATHLETES

What's in a Cloudsurfer: The The patented CloudTec® systam is excellent at
Insider Story tranaforming running snergy into farward
momentum, With its sleek upper, made of light
microfiber 3D air mash, tha Cloudsurfer enables
optimal air intake and cooling. A minimalist
translucent eyestay saves weight and allows for
easy yel precisa lace adjusiment.

» SHOP ROW

Tegla Loroupe Foundation Patrick Nispel runs on clouds
A United Nations Ambassador for Sports and Produced by Nomad in conjunction with our
Peace and a woridwide ambassador for On, On team from Down Under, check out our
Tegla Loroupe continues lo bring "Peace latest On clip with marathon runner Patrick
through Sports.” Discover Tegla. Nispel shot in Brisbane Australia.

» READ MORE » READ MORE

o]
n

WWW.ON RUNNING COM

Trouble reading this emall? View it in your browsar,
Nat intorested anymore? Unsubsoribe Inslantly.
Forward to a Frignd

The understated color palette keeps the focus of this elegant campaign

squarely where it belongs: on the running shoe it is promoting.
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Plato Design Agency re:build conference

Designed by: www.platodesign.co.nz Designed by: www.rebuildconf.com

Subject line: PROJECT Magazine: Issue Two Subject line: Announcing re:build academy

Unsubscribe

re:build o

Academy

from the'team at @rebuildconf

Announcing re:build Academy

We've done re:build conference for a few years, and It's great for Inspiration, ideas, and
community...but not really the ideal environment for rigorous leaming. And that's a shame,
because there's so much we want to learn!

XN\

2NN

So, we're teaming up with some of the best local and regional folks to do something new.

)

We're going to offer Intensive, outcome-driven classes on a variety of design and development
topics.

Detalls on the first 2 classes are below. It you have experience with a programming language
and want to bootstrap quickly into i[OS or Ralls, we'd love to teach you!

And, just for pi re:build cc we're offering a $250 discount on
either class. Bul we can only offer 5 discounts total, so act fast.

%
.

On Sale Now - Only 5 Spots Left! Ragislration stans Dacember - 15 Spots Total } ‘
\ Get stuck into the Spring edition of Project!
} ‘ ‘With Ciristras Just rourd the cormer and ina Now Year bockoning. thore's
phonty of
N R e
e ' 20 0 5 RO e S \
rocontly complotnd, ard o ok a2 how §0me of 1ho WorSs most iConk brands. 4
P et . ) N
O I Bootstrapping i0S Intro to Ruby on Rails N \
TLESLE U A i A SO R R R December 2 - 6, 2013 January 27 - 31, 2014
] REQUEST PRINTED COPY Learn the basics of G, Objective C, Learn how to build and deploy your
Cocoa Touch and Foundation Kit. By first Ruby on Rails app and learn new
‘ < 1he end of the class you'll have n via p
} \ created an application with Interface throughout the week—from the
Buiider, Interacts with the network basics of the Ruby programming
and Core Data, uses Grand Gentral language, to a full Raiis-based web
Dispatch and Is deployed on your application with user login and a
- = phone... database backend...
MOBLE RESPONSIVE
D /

\/

- DAY

N

The Gonference | View on the web | Unsubscribe

The creative visuals and easy-to-scan layout make this email This campaign does a great job of fitting a lot of text into the layout

both fun to look at - and easy to respond to. without overwhelming the reader. It’s clutter-free and easy to digest.
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Queens of the Stone Age

Designed by: www.qotsa.com
Subject line: My God is the Sun

«Lke Clockwork out June 4th in US and June
3rd in UK Pre Order now from Matador or on
Tunes and get "My God Is The Sun" instantly.

00

The background elements of the header image are cleverly animated
to fade in. Add short teaser copy and prominently displayed social sharing

links, and you have a new album announcement worth listening to.

Skim

Designed by: www.useskim.com

Subject line: Skim for iPhone: Now available

Download Skim

Conversational Freedom.

Face to face conversations aren't saved.

hould text messages be?

Ashley Fleming
Marcus Garfinkle
Chioe Salk

Skim Download Skim

Katrina Sanchez

Conversational Freedom.

We're making history,
by erasing your history.

Skim erases your messages as you read them..

Chats

@ Sam Soffes
ﬂ Asniey Flaming
ey

@  Marcus Garfinkle
\
a Chice Salk

then tt gone forever, Imagir

) that it's just like ac

friends, kni

No record, no regrets, no worry.

Katrina Sanchez
o w En e o -
Ashley Fleming
partying tonight

at Jessica’s house. 10 PM

If you're promoting a mobile app, responsive design and retina-optimized images are non-negotiable. From

its crisp images to liberal use of white spaces, this campaign is a textbook example of a mobile-ready email.
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designEX The Homemade Company
Designed by: www.studiomoso.com.au Designed by: www.terranetwork.net
Subject line: Save the Date - designEX 2014 Official Launch 27 Nov Subject line: Fathers Day 15% off & Nettle Soup!

g XN N\ X
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> DESIGNE). 2014 LAUNCH

SAVE THE DATE

Official launch invitation to hard working hands.

This kit e 1 . tins that the his >
TN ks 2 R e
Or you can st give the Kit 10 him s0 he can make it with the kids \
~Ipromiseit ls that nasy! q

o ™ M

Autherwed By, Divorafiad Sxhibions Acetle . Lvel 3. 424 St Fosd, Metourme VIO 3004 Tl 61 2520 4500 Fax- 81 3 6201 4340
¥ ead v 3y sarcama s e raceg of bve e pluin coreast ur. Ynalbmcrbe

A perfect balance of color and imagery, designEX’s “Save the Date” email

is as visually amazing as you'd expect from a campaign targeting designers.

® THE éoum«adf/ COMPANY @

N THIS I55UE

Fathers Hands
Nettle Soup
15% off

MAIL TO FRIEND

Laoking for aspecial present for Dad - especially ane who loves
gardening

7
‘Well how about making him this Natural Hand Balm - for bis

Have you always wanted to try nettle soup - but couldn't really.
beliove th ki ; W i

i be edible?
Well fear not, here i ried and d recipe for a deliclous
and mineral rich soup.
' 5 =
>/
>‘<
15% off

As we LOVE dads here's 15% off anything you want from us, right
up until Fathers Day - Sunday June 16th.
ust put in the code: dad

Equal parts whimsy, educational, and promotional, this email crafted by
TerraNetwork is the perfect representation of the brand it represents.
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Country Culture

Designed by: www.tiars.com.au

Subject line: Stunning New Ceramics In Store

SHOP ABOUT BLOG

Featured Products
OUR
FAVOURITE
PICKS

c

VIEW ALL
PRODUCTS
bod

Autumn Spray Vase

Angus and Celeste

$110.00

Rose gold Earrings

7 Sc

Featured Trader

ANGUS AND CELESTE

r trader storkes

$89.00

Coral Scallop Ring

5211.00

Mens V Neck Sweater

Frerya:

$79.00

Bead Necklace

Angus and Celeste

5126.0¢

Pomesranate Vase

Eik Skin Fringed 8ag

This double-act with design by Toben and coding by Two in a Room Studios

is an exercise in restraint. The limited palette, simple product photography

and copy all emphasize the craftsmanship behind these products.

Unifolio

Designed by:
Subject line:

This promotion from Unifolio is a perfect example of a well designed direct marketing piece: the CTA
is prominent in the header; placed again after a short introduction; repeated after a longer explanation

of the service; and then displayed one last time alongside a promotional incentive.

www.unifolio.co.uk

An Invitation to Unifolio

Not seeing this email in allifs heavenly glory?

Uhiflio

A free, student focussed
portfolio website.

From graphic design to photography, branding to motion graphics, Unifolio allows
students to showcase their content on a professional portfolio website. They can upload
projects, show their tweets, LinkedIn status and Flickr photosets all in one place.

What is Unifolio.

Unifolio offers you a professional, partiolic wabsite that will help you stand out to
potential employers. Join Unifolic and receive access lo all the benefits of the site.

Social Linking. Content Control. Analytics,
Conneci Unifolio with your Control the content shown
soclal accounts and show all
yaur latest anline contant on twaats, status and pl ortfolia, and haw
your free portolio. with one click, keep them coming back
Mobile Ready. Image Upload. Embed Video.

Unif

allows you 1o updale Unifolio allows You Tuba
ok on the go

hone and

The easy 1o usa Unifolio

100% Free. No Adverts. Join Now.

Unifolio allows unfimitsd  W're here to help showcase  Unifolio is frae, join now and

wonlput any  vary own
1 i portalio.

pages, Join Now
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Werkpress

Designed by:
Subject line:

vvwvv‘vverkpress.com

2013 Highlights So Far

Having trouble reading this mait? Vi It in your bromss:

A New Website For a New Season

Summar has finally arrived. Wa're celebrating the much needed warmer temps and

sunshing with Something fresh— a tetal redesign of warkpress.com, Our naw Site fealures
responsive, minimalistic design and a friendly color scheme. Designed with our uso;
MinG, e e SNOWCASAS OUr CUMNG-60ge CapaDiities, randy design and baau
Since the redesign, we've been honored with an Awwwa

featured on Thi B

igns, Abduzeedo, and CSS Des

poka around our new site, you won't ba disappointed.

WardPress Cust

2013 Highlights So Far ion Experts
. 51 WordPrass's 10t Bithday!

« Our office was teatursd on the WP Daily Creative Spaces.
= Wa sponsored and spoke at WordCamp Minnsapolis. Also hosted the Kickass afterp:

Check out the meap hare,

5 go on sale this weok Lune 10). Last year was gxiramely fevardi
for the world.

> i inst approaching (une 27-30). WarkPress co-foundar Nick Pel
speaking on €55 Modifications and Child Themes an Friday and as part of a WordPrd
DUsSiNGss OWNners panel on Sunday.

A New Website For a
New Season

Responsi(ve/ble) Design

Summer has finally arrived. We're

celebrating the much needad warmer
Qur very own Zach Hink poses the question: Wno are designers creating for? Arel

adapting our work to bast dalivar the message to the intendad audiance or are wi temps and sunshine with something fresh—
designing for design's sake? Read more. a total redesign of werkpress.com. Our new

site features responsive, minimalistic dasign

and a friendly color scheme. Designed with

| WerkPress Theme Customization Request

This website re-launch announcement does its subject justice by featuring

a beautifully responsive, minimalistic and approachable design in its email.

Peckham Space

Designed by: www.withassociates.com
Subject line: April Newsletter
- ,—"’"
W e 1

it

by Sarah Cole with Amunet, Anukis,
Ismat, Jayne-Louise, Lindsay, Louise,
Kirsty, Molly, Nadia, Petula and Ruby.

o us on 7 May 2013 8-:30pm for e openeng of TRIBE. an exnibioan
which airs 1o explors young women's ideas of place, sately,language
and disguise. F o
100 visiiors. Vit the welsita for mare informalion aboul s sxlsbison
ne Place a3 panol

tha exhibibon, Read mare

3t May & 28 June. $-8:30m: Join us for TRIBE. 20 June, 8-8:30pm: Artiats Talk with Sarah
Live fo Sauth London At Map Last Fridays Gole, Dean Kenning, Louise Doherty. Danny
Fiead mare MicNaity and Emily ruifl, fiead mase

an

16 Juty, 5:30-Tpm; You 36 invited 10 ko pan WOUKT yOu k8 10 raview TRIBE? Visit e a-n

in & picnic-styla convarsation about ihe making ‘wabsite (o find out how to apply for our writer's
of TRIBE. ot mae Dursary oppOMUNLY. Reo

NEW: TRIBE Opening hours Visit Peckham Space
Tus - Frl 12 600 - Gpm University of the Arts, London
Sat-Sun 12 naon - Spm B Pecknam High Sreet

London, SE15 5RS.

Contact
Infoipeckhamspace com
020 7358 9645
ual L' (BMA “ e
L A
o Counca [P,

A little quirky, this offbeat email is well-balanced and visually

intriguing enough to draw the recipient into reading the copy.
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PSD Freebies Chrome Industries
Designed by: www.bestpsdfreebies.com Designed by: www.chromeindustries.com
Subject line: New Featured Freebies & Theme News Subject line: New Urban Work Boots

Vou'm rcobing this newsistior bacauss you signed up el you cun 3 [PA——

G’d.tﬂ Frechics

&

BAGS APPAREL SHOES FAMILIA BLOG ABOUT

415 URBAN WORK BOOT

Dewnload

FEATURED FREEBIES

- INTRODUCING THE 415 URBAN WORK BOOT
WORK BOOT PROTECTION WITH THE MOBILITY OF A SNEAKER.

i"i‘ We made our 415 Work Bool because we wanted the stability and protection of a

N ﬁ work boot, and the mobility and comfort of a sneaker. Our new urban work boot
features an athletic fit, double stitched handmade uppers. padded collars, contoured

impact-resistant insoles, and 100% vulcanized outsoles. They're comfortable out of

the box and made for work, bike, skate, and mota. The 415 Urban Waorkboot is

ol avallable in either Cardura or full-grain leather with our breathable,

waterproof Storm™ tachnology.

Useful boots for living and riding in the cily.

» See The Collection

BOOK SHELF DISPLAY SOCIAL MEDIA ICONS

10 fiat dasigned social media

Download Download Cownload

NEWS ITEMS

60% COMMISSIONS WITH OUR AFFILIATE PROGRAM

Sign Up Today

* 415 HITS THE ONE MOTO SHOW
BLACO RESPONSIVE WORDPRESS THEME We somehow managed 10 survive the one mato show in all its glary. Along with

cheap whiskey shots and free taticos, we also previewed our 415 Work Boot. Shout
out 1o Thor and the See See Motorcydle crew for tNfowing another epic event.

UPCOMING EVENTS TO KEEP AN EYE ON:

» DEUS SUNDAY MASS, 3/17/13
» CHROME 415 LAUNCH EVENT AT LIZARD LOUNGE, 4/11/13

Theme Dutalis

S LIFE | [ustos

SECOND TO NONE D &

This campaign from PSD Freebies does a great job showcasing the promotional offer: This campaign from Chrome Industries is equal parts rugged

the friendly, clean design keeps the free PSD giveaways front and center. and hip - just like the urban work boots it features.
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YES Studio

Designed by: www.yesstudio.co.uk
Subject line: An Incomplete Dictionary

ORDER NOW FOR CHRISTMAS

AN INCOMPLETE DICTIONARY
OF SHOW BIRDS
LUKE STEPHENSON

"It all started very innocently | suppose, but
then it gradually turned into an obsession..."
LUKE STEPHENSON

PUBLISHED 8Y STEPHENSON PRESS | YES EDITIONS

VIEW IN BROWSER | FORWARD / UNSUBSCRIBE

Quite possibly the most graceful campaign in our compilation, this beautiful email makes
good use of web fonts - and the book cover is elegantly animated to display different versions.

Mucca Design

Designed by: www.muccadesign.com
Subject line: This Month at Mucca

Having bl viewing his oml? Click hers.

Brand New: Pomegranate

Mot Koehar cupenmaskets Calor 1o oaly 060 Kind of shooper. But
What PADDENS Wha YOu BECOME 8 QOUTMEL Gostination for the non
3 1007 Mucca helped their
biand's potential with a compronensive rokesh, delivedng a
*adesigred logo, rew deetity system, packaging system, el
aevisorment, ard aven arimated ads at Barclays Conter

THE 23w
ADELINE

A full-service haven nestled in

the heart of invigor
Harlem / Gorgeou:

homes await with impeccable

interiors of herringbone

Desgred esponely

Sneak Peek: The Adeline

Wa'ne excited 0 launch the teaser site for 0ne of our latest Clents,
avesidential condo divoiopent comirg 16 Harlem in 2018 LeM
Partnies Boki MuCoh 10 G6iivir The AGEOYS Diand Strategy.
ity BHOGram, 300 WECS16, INCLAQ Tho Fame. Hanw's & first
louk mi the sxierios via Curbed — squint haid enough and youl
0 8 8raakK paak o the Sigrags, too.

Image Of Qur Studio

e o e, e sl sl e o e e

Are design studios keaving Manhattan

PR SN TN TN R T T TR S Y
o ok ok ok ko koo for Brockiyr? Is *seotch o'ciock” really

8 widsapread ritual? Wender o longer
because row 8 isam of designers and
tesaarchers have croated Image Of Tha
Btudio, a gallery show and seces of
‘ama visusiizmions documenting the
workadiay Euturs af Gver 75 of New
York's 10p design fims.

Wi win Drou 10 take D1 i Such an
‘ambitious project. Check out Mucers
suudia page nore.

This campaign makes clever use of animation by having only the last

image flick through different examples. It also does a great job of featuring

a prominent CTA without compromising the integrity of the design.
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Walker Designs Prevue
Designed by: www.walkerdesigns.com.au Designed by: www.prevue.it
Subject line: Walkie Talkie October Subject line: Get more in 2014

! 1

\WalkicTalkbes it ®

DESIGN INSIGHTS & Tuesday October 8, 2013

Hey friend,

It looks as though you've mada great use of tha app in 2013 - with
loads of new uploads and projects upioaded to your account. This
year why not upgrade 1o a Studio account 10 take advantage of
unlimited space and team features - just $75 for tha year.

The Studio Plan

With unfimitod usiouds s multiphe lsam sccounts - tis plan s parlect
for demignons lika you who regularly coliabomte, upload and shars
dessigna with cliants. S0 plans & pdging

"
<
(
>'<

The Path ittt oy e A
Ahead walue. That's why in 2012 we asked the peopla from Enterprise Cannact to. 0

conduct a comprehensive, bet praction audit of cur company. Although
we rmosived lop marks on & rumber of lopica e process slsa rovaaied &

Budd Consulfing from halp 3 0 Fo - —_E‘ P .
iand busineas strategy to enaurs our clients enjoyed even groater value [ = o .. Ko
from s 25 we ieok ahead 10 the move to Cralmars and beyond. = < A k y “ ¥ F =3

In this adition of Walido Tnlkda wo'll take a closer look at a fow of the.
Improvements and how they'l thay banofil your busingss across 201314,

We're not satisfied until you are!

Cllont v Many would
IS AT CAUTVE DUSINSSES BB Crly A8 HOOT A8 e (BST CAMAIGN. -
While the sucit showed W ware surveying our customars, Pets Budd of You rocefvad this because you're o rogular user of Privue
‘Budich Gonsulting warked with us fo develon & new and improved fosdback Edit your omail prafersnces or Unsubscribe
system.

N

Pracen.

Ciick for more.

N
e

Introducing Tamika Bannister

Tarrvka has extensive experience in helping
clionts excond thiss business goals. Having
previously worked a3 the Tasmanian Agent for
Samsung Electranics as o Dealer Support
Marager, Tamiks axcels at developing lasting
reationatips with cliants.

Y

N/

/S

Hex role at Samaung Electronics saw hor
Ecome an integral part of her clisnts’
buminass. She worked ciosaly with her

clients’ tearn ~ 10 help them increase their
profits and fumaver in a highly volutile and
competitive industry. Having worked with ong.
of the top 15 global companios over the past 7
years, Tamika brings & giobal perapective 10
tha unigus challenges facing business owrrs
today.

{Ba wure to call Tamika on 0474 411 184 fo sea
how sho can help your businass.

N\ X
.
)
4

For more on Tamika ses the full article.
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Success by Design

"V

You may have noticed we have a new tagine aftachad 1o ouf logn.
\ Suocoss By Design is cur new promise 10 all ow clients and in atthe WA/ I
heart of our creative philosophy. We know strategic design can maka .
\ oy deSlgns 5
have a growing number of case studies and testimanials o lustrate -
his fact, Design is an extremely powerul weapon and there's a success by design

growing body of evidonce 1o prova its value to buninesses of il

shapes and sizes. As Bondi Char's Matin Buggy siys, ‘Great design 1
doesn't just win awards (however woll-deaarved) - far mare N
impartantly, t wins business.'

I

The easy-to-scan headlines and eye-grabbing visuals make this a great example From the clear messaging to the crisp product screenshot and clean layout, this
of how to fit a lot of copy into a newsletter without overwhelming the reader. is an example of a upgrade campaign done beautifully. And we’d expect nothing
less, since Prevue was founded by Campaign Monitor’s creative director!
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TOP
PERFORMERS

Breaking through the cluttered inbox and generating
response from your subscribers is only getting more
difficult - but these email marketing gurus show us how
it’s done. To be highlighted in our “Top Performers”
category, a campaign had to be mailed to at least 10,000
subscribers, with an average list size of 100,000. In
addition, each email saw more than 50% of recipients
opening and/or at least 5% clicking through.
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Square
Designed by: www.squareup.com
Subject line: All the hardware you need to run Square Register on your counter

Square, now on your counfertop.

a Box lor Squ

are

Point of sale made easy.

7 =3

Square Reader iPad Stand

Cash Drawer Printer

Customize your point of sale. Starting at $249.

Learn more anout Business in & Bax for Square Regrster »

£ [ §
Have a question? Stay in touch.
Vit the Square Help Center Conniset Wit 1 on TWifter ang Facenook

This elegant email does a great job of featuring the call to action contextually in both
the beginning and the end. Square’s design-focused ethos is also evident in every

detail of this campaign, from the images and icons to the fonts and layout.

BMI Communications

Designed by: www.bmi.com
Subject line: 5 career-endangering mistakes for songwriters

Haing i reeding Bis emaT? Viaw & on yous browsar

[MMusicWorld — omoc=mo=

n
Hi BMI Member, I Account
Login
19 this Issue:
+ Songwiitars and Publishers Em Powered By BMI
+ 10 Quastions with Holly Wiliams @ Discounts
« & Caroer-Endangering Mistakes for Songwriiers Bave How
+ How o Use Recarding Effects Efectvely
+ BMiBullotn Board
¥ S Reonp a BMI Mabile
« BMI2013 Comorate Positoning Video P
« New Faces Show Rocks Country Radio Seminar Androi
Blackbeny
Foatured Discount
BMIMombers Got  Discounied Fee al This Year's Biiboasd Lain fu* BMILive
Music Conference and Awards (April 23-25 in Miami) Join BMI Live
Today
O e

Songwriters and Publishers Em-
"Powered By’ BMI

Upgrades to BMI Live and BMi Mobile

10 Questions with Holly Williams

‘The legacy continues

Craft

5 Career-Endangering Mistakes for
Songwriters

Are you making them?

How to Use Recording Effects
Effectively

Is your song better thar it sounds?

BMI Bulletin Board

Whars happening at BMr?

What drives response can vary dramatically for different audiences - and in the case

of BMI, simplicity, clean layout and well-organized content generate top results.
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SmugMug

Designed by: www.smugmug.com

Subject line: Unveiling the New SmugMug

It's Happening On Tuesday,
July 30th!

Live streaming begins at 10:30 a.m. PDT

Dear SmugMug Photographer,

In seven days, on Tuesday, July 30th at 10:30 a.m.
PDT, we're unveiling the new SmugMug. We will be
streaming our announcement live and direct from our
headquarters in Mountain View, California.

Join us for a 30-minute webcast with our CEO and
Chief Geek, Don MacAskill. See the new look, catch a
live demao, and be a part of the biggest launch since
SmugMug started in 2002

We're so gratelul you found us. Thank you lor
entrusting us through the years with your priceless
photos. We consider you part of our family and can't
wail to show you what we've been working on. We
think you're gonna love it.

Chris & Don MacAskill
Founders, photographers, regular guys

Ready to be amazed?

From the beautiful header to the well-spaced text and clear, concise

copy - this campaign has all the right elements to drive engagement.

Speck

Designed by: www.speckproducts.com

Subject line: All-new iPhone 5 cases from Speck are here

(K) speck

All-new for iPhone 5

SmartFlex Shine and CandyShell Card
give you protection and more

SmartFlex Shine

ng, flexit

Card

ction

IPhone 5 owners, it's your lucky dayl We have two brand-new cases
available now—SmartFlex Shine and CandyShell Cardl SmartFlex
Shine layers brilliant, metal-flecked color onto a slim-fitting package,
and CandyShell Card combines wallet-case convenience with superior
protection, perfect for going light when you're on the go. Order yours
today and get fast, free shipping!

Learn about the rest of our cases:
Smartphones * Tablets « iPad » iPhone » iPod » MacBook

BOB @A oo

Subtle animation to make the phone case “sparkle” and balanced call

to action make this newsletter attention-grabbing and easy to react to.
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Sphere Springpad

Designed by: www.thesphere.com Designed by: www.springpad.com
Subject line: NEW: Record Your Own Spheres Subject line: 31 Days, 31 Ways to Get Organized

N
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You've received this email because you joined the Sphere community.

Introducing the world's first 18MP
spherical recording app. Step into the
future with beautiful, HDR spheres.

Anncuncing Sphere In-app recording, available
today — in some cases right out of the box — for
Apple's iPhone 5, 5¢c and 5s, Sony's Xperia Z1,
Samsung's Galaxy NX, Camera, S4 and Note |l

Here's a video, demonstrating these three tips...
1. Position yourself In a wide, open area.

2. Keep your phone close 1o you while rotating,
3. Avoid moving people or things.

UPDATE THE APP

How do you make a streamlined process even
easier? Automate it. Sphere has partnered with
Motrr to deliver a slick, robatic, 360° recording
solution. Watch this video lo see how easy
spherical recording has become.

The header image is both engaging and a great demonstration of this newsletter’s content. Add the

great use of color and clean layout, and you have a recipe for a feature announcement done well.

31 Days, 31 Ways to Get
Organized

Organize the closet. Pay the bills. Find
tima for the gym, Eat healthy. Plan that
family vacation. Do the laundry. Sort that
‘mountain of paperwork. Fun o the
(grocery store. Clean the garage. Oof.

Getting organized can be overwhelming.
Don't panic. We're here to heip. Every
day this month, we're featuring a how-to
notebook from some of the best expert
organizers, celebrity trainers, and event.
planners in the biz.

Get Organized Now

Proven Tips from our Experts

Andiow Molion Expen Dunno Walls
More Easy Ways to Organize
Y EPNE
i 153

Organize Your 3
Disastrous Closet

s o Ui, Chat

Gﬂi

Organize 3 $100
Wine Party for 6
Foord ot O, Wi, P,

From the Home Experts From the Sommediers at From the Culinary Masters at
at Wayfair.com Sncoth Brovillo USA

New! Friendly Drag-and-Drop
Springpad Boards

We know that when it comes to getling
things done, everyons has their own
approach to staying organized. Prefer to lay
things out with whiteboards, post-its and
push pins? Now you can visually organize
with the Springoad board.

New on Android tablets, the board lots you
organize your content with simple drag and

drop functions, dynamic maps and beautiful
labals.

Download the updated Androw anp and
start using the board now. The board is also
available on the web and on your IPac.

Improvements and Updates

We've racently relsased new versions of our Android app and our iPhone and iPad app that
includs lots of improvements, Updsie yaur Androld spp. Update your Phone or Bad app.

NOTE: Springpad will be unavailable on Thursday, January 10, 2013 from 6-7 . EST for
scheduled server improvemants. Many thanks for your patience. Lear mors.

The strong images and crisp layout showcases in this email will inspire any reader to get organized.

NN N
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SXSW

Designed by: WWW.SXSW.COmM

Subject line: SXSW 2014 Announcements - Bands, Sessions, Keynotes and Sports

Having trouble reading this email? View it in vour biowser, ¥ Twoet | £ Like

Register Before Midnight, Oct 18 &
Save Big

Hundreds of Interactive, Film and Music Sessions were announced this week along with
the first round of SXSW Music 2014 showcasing artists. SXSW Film added Keynote
Speakers for 2014, including Lena Dunham of HBO's Gin's. Also, SXSW Interactive
annecunced Keynote, Adam Savage of the Discovery Channel. Get the best available
rates on your badge and register by this Friday at 11:59 CDT.

First Bands and Music Film Keyrotes and Interactive Sessions and
Sessions Announced Sessions Announced Keyngte Announced

ke N [ s ddar

| ?
SXSWedu 2014 SXsports Launches, Leam About Custom
Programming Announced  Simmons & Silverto Speak  Marketing Opportunities

e P 4400 Wi S dbaan by ok Wi

-
Campaign Monitor

This nicely designed campaign does a great job of contextually

integrating links throughout the copy to drive strong response.

Costa Sunglasses

Designed by: www.costadelmar.com
Subject line: Brand new for 2013
View web version flke W Tweet BB Forward ioafriend

QI:DSTA SUNGLASSES APPAREL ACCESSORIES PRESCRIPTION

INTRODUCING

TUNA |

SROWNIN BLACK:ZY

AVAILABLE IN & VARIETY OF FRAME AND LENS COLOR
CRYSTAL TORTOISE BLACK

BUY THIS STYLI !5 ¥ THIS STYLE | E BY THIS STYLE |

Shapping for
MOTHER’S DAY?

CHECK OUT OUR APPAREL

BORN ON THE WATER QUESTIONS? PERFORM

Costa was founded by peaple who Buill by hand, backed fo ife Costa’s lens technology gives
ive and play on the water Costa's Lifetime Warranty » You an edge on the water.
Leam about our 30 year history Learn about our Return Policy » Leam how »

EXPLORE | PROTECT | PERFDRM | REPAIR

f LikeCosta | W Follow Costa | €, 1.800.

3700

unsubiscribe | Contacs Us | Privacy Posicy | Yems & Condit
Costa Sunglasses, 7561 Maon Ave,, Ste. 100
Plaste do aot reply 10 thiv amad sdwntisement. £2013

Costadtimar.com | Store Locaor
oma Raach, F1 32117
anglasces. AN right

sarved.

Effective content and layout make this promotional campaign a winner:
the primary call to action is prominent, and the options immediately below

the headline image support the main offer rather than compete with it.

NN N
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Duncan Hines AgileBits
Designed by: www.tenthwave.com Designed by: www.agilebits.com 7|
Subject line: Top secret flavors for Baker’s Club only! Subject line: We Are the Champions, My Friends 7|

You can yisw this

— 7 fresting
\Pfiies | Creations®

Stir up more imagination with
FOUR new Frosting Creations flavors!

Hello, beta family!

SJawiojlad dot

Wherever you are in the world, | hope you're

having a marvelous day. A stupendous day. A fantabulous day. I'm
quite giddy, myself, and that tends to make me a little Seussian.
Just why am | giddy, you ask?

sJawlojiad doj

Happy New Year, Bakers!

We're starting 2013 off on a sweet note—with four brand new Duncan

Hines® frosting creations™ flavors hitting the shelves. Andasa Numbef one’

member of the Baker's Club, you get the delicious details first. The . — .

first 5,000 people to visit the link below will get FREE SAMPLES of | Y . We 1F Swor 4 for Mac. Since you've

all four new Frosting Creations flavors before they are released to the ied us on this joumey over the past few months,
publie in March. So eliek it quick to see which flavors we dreamed up you know all the hard work that's gone into this major version

this time. release. Certainly, Launch Day on its own is cause for celebration,

but there's so much more...

H Baki
appy Baking, You Guys. YOU GUYS,

Duncan Hines
1Password 4 for Mac launched in the Mac App Store. And then it
was featured. And then it was selected as Editor's Choice. And

then? Then it tamed the (Mountain) Lion to become the top
grossing app in the entire store.

This would not have been possible without you. Thank you.

Checkoui tecipes, tips and more ai DUNCANHINES.COM

Offer & avainim whie supsies st or untl 11,6858 PM ET on 471113, whichever occus fis, Thors wil be 5.000
e Ao

What's Next?

ks for domvary. Lot 0% 1 Y
G ey far T & Conditons The #1 question asked by folks using the beta is whether to stay on
the beta track or switch to the release version of 1Password 4. The
answer is that our beta programme will remain active and | look
forward to your continued participation and F

Subaerns | Uniunassna | Gantact Us | Pruasy Polcy
3 Duncan
399 Joftemon R Parspoacy, NI 07054

Last week, | promised you an update and a shiny new beta. I'm somy
that | don't have the shiny new beta ready for you just yet, but it'll be
available for you soon!

Thank you for your continued support. Please keep those beta forum
posts, tweets (@1PasswordBeta on Twitter/ADN) and emails
coming. We love hearing from you.

Your friend,
Nik Lal
AgileBits Happiness Engineer
& L
¥ th 10 the AgloBits nowslgner.

H YU 10 IQar WIS 10 FocoiS thass GMASS, YOu CaN UNSUDSCrDe ety

© AginBita, ol rights reservad
AgieBis 15 a privatsly held company incorporated in Ontarko, Ganada,
208-210 Adelaide Streat West, Toront, Ontario, MSH W7

This clever promotion does a great job of driving immediate engagement This promotion is a great example of a text-heavy email done well:
- and the concise, direct copy and clear CTA make it effortless to respond. the copy is spaced evenly, easy to read, and features links throughout.
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Sirius

Designed by: www.insigniaworldwide.com
Subject line: [firstname fallback=], an exclusive invitation just for you

If YOu CANE view TS mail, please gk harw

WELCOME TO YOUR WORLD OF REWARDS

ABOUT SIRIS EARN REDEEM NEWS  OFFERS  REGISTER OMUNE
MEMBER ID: SIRIUS POINTS AS OF 11.03.2013:

Dear ,

As 8 Sirius Mem are delignted to affer you and one guest

5 Art Dubal UPon presentation of your Sirus Card.

ARTISTIC EXPRESSIONS

™

Sublimely enthralling, spend a delightful day in the beautiful surrounds of Madinat Jumeirah, exploring a
Giversity of expression by artists from around the world. From vivid canvases and imeginative
photography to stunning sculpture, thought-provaking and p art, the seventh
edition of Art Dubal features over 70 international gallerks, warkshops and tours. For more infarmation,
please gligk herg. By simply prasenting your valid Sirius card, you will receive complimentary access
along with one guest from the 21 March to 23 March 2013

Rewardingly yours,

THE SIRIUS TEAM

ALWAYS AT YOUR SERVICE Calt B00-SIRIUS / +971 4 364 7500 or emall sirus@mysiriuscard.com
| FACEBOOK | TW

15 easy to manage vour Sirius sccount onling. For more information or to reward yourself and your
family with our exciting redemptian off

* For Terms and comdtions plemse dick hery

Tha informaticn 1 this emil I Brivatis snd conficentiel, 3t B LANCEd nly for the use of tha Person(s) named. Your mad sddress
Baan e eras L i programme.

et the tendad reciient, o e ntfisd

mesage
Plesnen o ok regly Lo th
You can contact u3 #t:

et mrad and cannot b responded 1o

Sometimes a simple - yet powerful - application of personalization in the subject

line or body copy is all it takes to drive up response to your campaign.

BeFrugal

Designed by: www.befrugal.com
Subject line: Starbucks: Complimentary drink, Home Depot, Aeropostale,
Nautica, printable coupons + more deals

Having problems viewing this email? View the
To enure delivery to your inbox, add = fo your address book

Save with automatic coupons
during online checkout!

BeFrugal.com

Where It Pays to Ba Frugal

ONUNE COUPONS PRINTASLE COUPONS RESTAURANT COUPONS

This Week's Top Coupons

es:8uraN1 Coupons | Goupons | Gasn Back

Restaurant Coupons

g

@ Free Drink When You Jol Starbucks
Sign up now and get a free d for joining. Simply [
register a Slamucks Card, Participalting locations only. ke
samecis  Soo offer for delads.

ibhiy
M Participating locations only. See offer for detaits. Get This Coupan

ms $5 Off § 1250
Participating locations only. See offer for details.

Get This Coupan

Online Coupons
20% Off Select Small Appliances

r\éx“: Plus free shipping an S46+ order. Click Ta Activate
.'-.‘ Gooe: FALLZD
e, Cash Back
25% Off Any Order
AFROPOSTALE " o oooer Click To Activate

P

Cash

b, A BoFrugal exclusivel Somo exclusions apply. Click To Activats
NAUTICA  [eoce: BEFRUGALAD
Nauxca e .

% Cash Back

30% Off Any lte i :
avenue  Some exclusions apply. Click To Activate
Code: AVIONOW
5 Ba:

25% Off Best Friends and Family Event
[ claire’s | Pius free shipping on S35+ arder. Click To Activate

Coge: FRIENDZS

Cash Back

Click To Activate

5% Cash Back

30% Off Any One Regular Price ltem
ANNTAYLOR  Or get 40% off 2+ full items. Plus gel free shipping
i o e Click To Activate

MoTayee  py i

20% Off Balts, Bags, Filtars & Solutions
; Code: STOOKUPNOW Click To Actvate

Piizs 5% Cash Bask

n;
s
st : Codm: LCTSSEP Click To Activate

8% Cash Back

§5 Off $25+ Order + Free Shipping On $50+

B SALLY Exclusians may apply Click To Activate
 Code! 655148

Exclusions may apply. Limited tme. P —
Code. WOGWJE

Curtent Cansiog

n Back

By keeping the layout clean and the content impeccably organized, BeFrugal does

a fantastic job of featuring more than two dozen offers in a single email.

sJawiollad do|
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O’Neill

Seafolly

NERY

Designed by: www.lajollagroup.com

Designed by: www.steam.com.au
Subject line: Calling All Beach Babes!

Subject line: The Kaftan.

S —
O - o
= SEAFOLLY ONEILL <<~ O 0 @ ©
j) australia -
D D
- NE AIVALS SWIMWEAR LOTHING RCCESSOMES WHATS NEW DRESSES SWim ACCESSORIES LOOKROOK SALE BLOG -
pal —
) o
3 -5
3 3
o) D
3 -5
wn wn

(OYSTER SWEATER TANC & PHOENI AVEN DRESS CHARLE DRESS
$HORT

SSENTIAL ITEM FOE R j
2013 "THE KAFTAN ‘ i _ Click kete Eo enter the #onedlADVENTURE Sweepstakes
X : I_ .

FREE GROUND SHIPPING ON ANY ORDER OVER §$80

CUNOVEERRVES  TRVALY VW S BOWEE uaEEeRE

013G WELL | 150 MYFORE) BOAD, SYINE, CA 2404

The beautiful imagery and clever transition after the header make this email standout. The snappy subject line and sun-kissed visuals in this email immediately

evoke summertime - and drive solid results for this beachwear brand.
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MONA Rumba Resorts

Designed by: www.mona.net.au Designed by: www.rumbaresort.com.au

Subject line: You are a winner after all Subject line: Here’s some food for thought.... from Rumba

Having troubis roading this 6mall? View i In your browsar

@umba

“ ~
T A

‘ . %

He Dear Valued Guest

..0oN Iy Help us celebrate our 4th Birthday

SATANALIA
BORIS FOURTEEN
THE DRONES TS AT SEA READ MORE
MONO KANGA| K|
KA
GELEYES
+MOR|

BARBARION
THESTICKMEN
CLAGG

As & thank you fay

Epleurssn Escapa fo

ning you

Plgfﬁfﬁl.gﬁgx Mgus BROWN THEDC3 An

ENTERTHENIGHT ZOND RAINBOW ) like us on faceboak « stay up to date
GARDEN. MY DISCO CONNECTION DS
MIXMASTERS

ZANZIBAR CHANEL

SUPERWILD HORSES GORDONW
FASCINATOR +Mi

ANDEE FROST

+617 5482 0555 or Book Online o O ©

retHomailer

This boldly designed campaign executes on a great promotional concept: This email combines well-placed calls to action with an image that screams “holiday” to drive response.
following up after you run a competition to extend an offer to everyone who

entered, regardless of whether they won the grand prize or not.
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Simple

Designed by: www.simple.com
Subject line: One year of Simple - plus a thank you gift!

Hi,

| wrote about this in my blog post earlier today, but | just wanted to
send a quick note to repeat: thank you. Today we celebrate our first
year with our customers, That's a huge deal to us, and obviously we
couldn't have done it without you. So thanks: thanks for trying us out,
thanks for using Simple, thanks for your feedback, and thanks for
placing your trust in us.

| sincerely hope you're loving Simple. Here's to many more years.

- Josh
CEO, Simple

Simple Finance Technology Corp.
PO Box 28462, Portland, OR 97228

Unsubscribe from Simple outreach o-malls

This email from Simple shows us how effective conveying an honest appreciation for your

customers is: the message is genuine, personal, and engaging - and it shows in their results.

Kraft
Designed by: www.trapeze.com 7|
Subject line: 7 new flavours from TASSIMO have arrived! 7|

To ensute 1he deivery ol TASSIMO emais 10 your nbox.

QTOSSIMO

7 delicious new flavours have
joined the TASSIMO family!

SJawiojlad dot

e

TQSSIMO.
8-
L

@
gt

Second Cup®

Second Cup® Espresso Forte:
A classic espresso with an assertive taste and a smooth finish.

Second Cup® Caramelo:
A luxurious biend of buttery sweet aroma and velvety Smooth richness.

o =
MO | TQSSIMO!
?&‘:*S\ i S -) i

DB

i

=

Tetley® Chai Tea Latte:
A dalicious fusion of latte milkt, rich black tea, and exotic spices.

Tltluyo Pure Peppermint Herbal Tea:
A refreshing peppermint infusion to revive your senses.

%I i

52

Tetley® Dream ™ Camomile Lemon Herbal Tea:
The warmth of camomile blended with hints of fresh lemon.

(-

This campaign features the product throughout the email without ever looking cluttered.
The result? A strong promotional mailer that is both highly effective and well designed.
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NONCONFORMISTS

Best practices are great guidelines. But what works
for your subscribers might not always match the
status quo. Each example featured in this section
shows us why it pays to break the rules sometimes:
the typical list size for these campaigns is nearly
300,000; with average open and click through
rates of 30% and 4.5% respectively. Read on for
examples of emails that don’t include calls to
action; employ unusual subject lines; include only
text; feature nothing but a headline; and more.

V., V. V. V. VvV VM VN VN, VN VN VM VM, VM vV vV VM vV VvV VvV VvV VvV Vv Vv Vv VvVvVvVvVvvvvVNVNVVNVV LV VNN
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{ 37signals Cake Central Media \ 4
{ Designed by: www.37signals.com Designed by: www.cakecentral.com D
{ Subject line: New: The official Basecamp app for iPhone Subject line: Spectacular Stringwork Cakes Plus a Marshmallow Frosting Recipe N 4
Q ‘

Having troutie saging tha emas? vew & onina
Basecamp announcement:

P
o
>
I
]
>
=+
@]
-
3
0
.
n

New: The official Basecamp app for iPhone
Hi thare,

Since you're a Basecamp user, you might iike to know there's a new Basecamp app for the iPhone. It makes it easier to check in on your Basecamp projects whersver you are,

S}SIWJOJUODUON

Pogted by brattypapita

I mada this frosting for Exster, | put this rosting
on milk chocolasa cupcakes and put a Peep on
top! The frosting was dyed o maich. (Thars Is &
pioturs posted) i's one of the BEST tasiing
tosings

v RS Wk Spectacular Stringwork Cakes
« Check in on your projects for iPhone shows you the on each project.
= Jump in on a discussion and post your thoughts. Swingwork 1S ona IBchniques.
= View progress as team members complete 10-008 and upioad fikes, master nold kit cakos lgvel with this classicall
» Look up anything in a project. Refer 1o a document or make a decision no matter where you are. izt o R il it " ¥
gorgaous. Hore found.
Thanks for using Basecamp. We hope you enjoy the new app,
read more.
~— The Basecamp Team N o

Ths 10! §100 roniving emalls ahou! BaGACET anNOGNCHTeNTL.

Have 2 wongeriul day, and Rappy baking!

» f

2 1 DAGAF W 10 MCOVD AMAAS PRISH SNIORDS Of LD YOUT pMMNCEL
£2012 Gake Contral bois Com, Af RGNS foserved

If you're behind a popular project management software product that uses email notifications to keep While some might be tempted to lead their subject line with the main story in their

collaborators informed of their project status — should your promotional email really look like anything

but your product? This announcement from 37signals stays true to brand, through and through.

newsletter, this campaign from Cake Central bucks the trend. The stunning image
of an intricately decorated cake is in no danger of getting lost at the end of the email.
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Volkswagen

Designed by: www.ebbandflow.fr

Subject line: En juin, faites-vous plaisir avec Volkswagen!
@ LES (INSTANTS) PLAISIR
o Du 1 au 30 juin 2013

futo 3.9%"

AU TAE.G. FIXE SUR 36 MOIS

Savourez votre plaisir.

Nouvelle

Coccinelle Scirocco &

€ 20590€" 22990€"
S0OUS CONDITION DE REPRISE SOUS CONDITION DE REPRISE SOUS CONDITION DE REPRISE

PORTES OUVERTES
les 14, 15 et 16 juin 2013

Et découvrez REIMEENERCIEEY Volkswagen

'.’-'-'5...

Volkswagen up! [ Pp——

Gamme Passat Design Edition Nouvelle Coccinelle Cabriclet

Volkswagen CC Golf Cabriolet

Restozconnectosavee Volkowagon  Rsgnea s o [ R

This campaign does a great job of balancing the copy and promotional highlights
with clean visuals. The result? A marketing email that is both elegant and effective,

in an industry where cluttered, over-the-top promotions are the norm.

FontShop

Designed by: www.typotalks.com
Subject line: Contrast Inspires at TYPO San Francisco - Register Today

Contrast

,Ypo Compare and contrast

L] When you think “conirast”, what comes ta mind?

SAN FRANCISCO 2013 Contrast Contasting viewooints. comgare and contrast: the
difference berween tonal levels in & design? Whatever
your vantage point, whethes you're thining about
the graphies on your own screen or the differences
Detween CUtUTES thtinform our (ndustey, we've
imyised our speakers and audience members i
reflect on any vari
the design world far T

this April to compare, contrast, and gt inspired]

REGISTER VIA EVENTBRITE

Contrast Conversations

TYPO San Francisco Contrast will bring togeiher speakers from acrass
distiplines and across the globe to discuss hiw the design Community can
Embrace cont7ast in orcer 10 Create INNGVALVE BEACHCES IO the next
Gecaide. Stay taned (o our biog each week for our Contrast Comversations
saries with our speakers.

Speakers

Contrast

Using ared call to action button has been labelled a risky move on occasion, but it can often
be an excellent option for conveying urgency. This email proves no color should be considered

off-limit for your CTA -- as long as it works within the context of your overall design.
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Medibank T2 Tea

Designed by: www.medibank.com.au Designed by: www.t2tea.com

Subject line: be. magazine busts the most common obesity myths Subject line: T2 House of Pomegranate

How to make healthy fish tacos

Duce | wrwen Hluke w7 Twest

Placing the call to action within the image instead of below it - even when you're When you're trying to convey a sense of luxury, sometimes it makes sense to bypass a traditional call to
not featuring a video? Not the most conventional approach, but this well-balanced, action button. T2 Tea shows us how to drive results in style with their rich imagery and descriptive copy.

informative newsletter from Medibank shows us how it can be done well.
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Panic Red Mango

Designed by: www.panic.com Designed by: www.redmangousa.com

Subject line: PANIC. Transmit 50% Off (Briefly), iOS7 + Mavericks, Your Face and More Subject line: Ultimate Flavor Face-Off

HLf'm Gabel. And it's crazy around hara. Ored mango f »y 3 & P t

Appla’s prepping two major OS updates, wa've got our own stuff getting mady, Steve nioticed Transmit Is impousibly 16 years old (1) so wa're putting It on (24 hourl) sale, and then thera's our
loblry... with s much gaing on, it felt lie time to send out another one of these guys. Chiacde My Ruvards |

Thanks for being a Panic fan, and for reading our dumb Panio nows.

PS: Another ane of our new logo drafta below. I'm rooting for this one.

s

Who Will Win?

White Chocolate [/$, Spicy Aztec Chocolate
Try both and tweet your fave @redmango #sweelorspicy

e 90 @

Have you tried our twa newest flavor creations? If you haven't, what are you waiting for?

Vot for YOUF FaVOrite now @regmangs & sweetarspicy

Thanks for being 8 Club Mango® Member!

of Panic o shocn e ik Chuck it s Fromes o e g
We hepe to bogin formal beta testing soon.
PANIC proves rules are meant to be broken with this fun-to-read, visually This endearing campaign from RedMango takes the unusual step of placing most
captivating newsletter featuring reverse font and in-line only links. of its copy into a clickable image - and judging by the response their clever promotion

drove, that’s one “best practice” that was well worth ignoring for this campaign.

SISIWJOJUODUON
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Wave doTERRA

Designed by: WWW.waveapps.com Designed by: www.doterra.com

Subject line: Introducing Receipts by Wave Subject line: Peppermint Challenge

Web Varsion | Update preferences | Unsubscribe fLke W Twest B2 Forward

doTERRANS J AL

ol
‘.P

& Signinnow »

introducing

Receipts by Wave

It's time to kick clutter to the curb

Experionce the difference for froe!
\When the quality of your essential ils is
ImpoNant, you want to Know that you're
getting the best. More and more pecple are
tuming to dGTERRA for the highest quality,
therapeutic-grade essential oila. Now theough
Septamber 15, your friends and famity can
experience the ditference abisclutety f

1. Download the editabla PDF and fill in your
name and IPC number prior to sharing with
family and friends.

2, Ongi they have fiied out their Information,
have them mail any high quality peppemint =
essential ol from any other company and the

form te:

JETERRA Promations

370 West Conter Stroet
Oram, Utah 84057

ASTERRA will send them a 15 miL bottie of

our Pappermint with a certificate of analysis

from an independent laboratory 8t fe charge
Cluttered wallets are so last year Experiance the powsr of purs pepRemInt .

Discover the ditference. Discover dGTERRA.

With Receipts by Wave, our newe: 0% free tool,

U e sy

Introducing

Receipts by Wave

U's time Lo kick clutter to the curb.

Your records, your way

t your receipty]

Reading from your computer? You'll need to scroll down to the bottom of the email for your CTA. This campaign showcases a creative promotion and the unique approach
This well-designed promotion from Wave Accounting takes the bold approach of featuring only of opting for a clickable PDF image instead of a classic call to action button.

app download prompts above the fold - a no-brainer if you're promoting a mobile product.


http://www.campaignmonitor.com/
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University of Exeter

Designed by: www.exeter.ac.uk

Subject line: Is this the place?

Forwaid | Unsubscribe | View in browssr

IS THIS THE PLACE?

JANUARY EDITION

From Fashi month

STUDENT BLOG

30 CHOCOLATE PRINTING

very 8dison wel b

1551 g

UNNERSITY OF EXETRR

This “on-boarding” email for recently accepted applicants to the University

of Exeter is a shining example of a creative concept executed beautifully.

LittleMonsters (Lady Gaga)

Designed by: www.thebackplane.com

Subject line: Hey

Web Version Update preferences = Unsubscribe fLike W Tweet Forward

LITTLE MONS+ERS

Hey,

I you're reading this Aight now, it means we

seen you around LitteMonsters,com for some

time now..
Wo miss you

Sa, we wanled 1o reach oul and we would absolutely love if you ceuld fill out a quick survey and

1 do to win you back

ef, and what we ¢

toll us what's going on, why you

Click here to take the survey (or copy and paste it into your browser):
Have a great day,

~The Backplana Team

Eckt your subscription | Unsubscribe

Trying to elicit a reaction from inactive customers is one of the most difficult
challenges for email marketers. From the compelling subject line to the direct

copy, this campaign does a great job at generating a response.
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Nike

Designed by: www.compass-interactive.com
Subject line: We Run SG 10K - Exclusive privileges

OUR RACE. OUR RULES,

SINGAPOR®

LACE UP. GEAR UP. STEP UP!

GET READY TO RULE YOUR RUN. TAKE IT A STEP FURTHER WITH
EXCLUSIVE PRIVILEGES ON NIKE RUNNING PRODUCTS.

P
20% REGULAR PRICED NIKE PRODUCTS
AT ALL PARTICIPATING OUTLETS*

OFF
e

= OFFER APPLIES WITH PRESENTATION OF WE RUN SG 2013 CONFIRMATION SLIP
ON PRINT OR PRESENTATION VIA PHONE.

* OFFER EXCLUDES NIKE+ ITEMS, FOOTBALL AND BASKETBALL PRODUCTS.

+ OFFER IS VALID AT ANY NIKE STORES AND PARTICIPATING PARTHER STORES.

= OFFER IS NOT APPLICABLE FOR USE WITH OTHER PROMOTIONS, DISCOUNTS

OR VOUCHERS AND NO EXCHANGE OF ITEMS ON OFFER AFTER PURCHASE.

OTHER TERMS & CONDITIONS APPLY,

[ PARTICTPATING NIKE STORE | [[PARTICIPATING PARTHER STORE”|

NIKE STORE ORCHARD CENTRAL TRUN @ QUEENSKAY
NIKE STORE PARAGON GOAL @ 313

NIKE STORE WHEELOCK RSH TANGLIN

NIKE STORE SUNTEC RSH NGEE ANN CITY
NIKE STORE BUGIS JUNCTION RSH JUNCTION 8

MNIKE STORE JURONG POINT RSH CAUSEWAY POINT
MIKE STORE RAFFLES CITY RSH GREAT WORLD CITY
NIKE STORE VIVOCITY SPORTSLINK TAMPINES 1
MNIKE STORE BUGIS PLUS SPORTSLINK INTERLINK

SPORTSLINK JURONG POINT
SPORTSLINK CAUSEMAY POINT

}BI it eri the frine

PLEASE DON'T REPLY:
AT this TIMe, we WON't De able 0 answer any replies
UNSUBSCRIBE:
1If you would like to be removed from this mailing list, dick here.
POLICY:

0 this &-mall acoress,

PRIVA 1
If you have any questions about Nike's online privacy policy, glick here

© 2012 NIKE, INC, All RIGHTS RESERVED.

Supreme

Designed by: www.splaynewyork.com
Subject line: Supreme / Nike Flyknit

Supreme/Nike® Flyknit

Fall, Supzeme has come together
SB to produce a versi
« The lightweight Nike Flyk
ally seamless upper

hexr with the pl
rion.

responsive

Since its launch in Februazy 2012, Nike Flyknit
by ology has redef
ereation of footwear
engincered to provide a more precise fit for the

i the foot.

seans, weight a
the shoe lightwe.

Available in-store NY, LA, London and online on
October 3rd.

Available in Japan on Octobexr 5th.

click hexe for more infoxmation

be from the Supreme newsletter

S1SIWJOJUODUON

Most marketers would never dare to send a promotional email with no click call to action. Here's an example where an unconventional approach panned out - the call to action is limited

The team at Compass did exactly that: they used their mailer to communicate the details to a header image and a link to the bottom, yet the campaign resonated strongly with subscribers.

of their promotional offer, and left it to their readers to follow through offline.


http://www.campaignmonitor.com/
http://www.campaignmonitor.com/
http://www.compass-interactive.com
http://www.splaynewyork.com

Unstuck Toontrack

Designed by: www.unstuck.com Designed by: www.toontrack.com

Subject line: Weekly Newsletter Announcement Subject line: Are you a guitarist

UNSTUCK >

Hello!

We're exciled 10 let you know that we're making =~
some improvements to the Unstuck newsletter. B 23S G U I TA R I S T ‘?
S .

In May, we'll offer a shorter but more frequent
(weekly) email that focuses on the topics you
told us you're most interested in. Thank you to
everyone who answered our survey.

We'll also offer ways for you to participate in the
conversation, as well as get and give feedback
with other members of the Unstuck community.

We think you're going to really like the new
weekly dispatch, but if you prefer a monthly
delivery schedule, we're happy to
accommodate. Simply manage your

) and select monthly.

Here's to living better every day!
The Unstuck Team

P.S.: You can find a complete collection of
Unstuck's pravious newsletters

"Even castles in the sky can do with a fresh coat of paint.
= Haruki Murakam|, South of the Border, West of the Sun

Very few would think to send a newsletter announcing upcoming changes The team at Toontrack knows how to keep it simple - and it works for their subscribers.
in the newsletter - but Unstuck uses their plans to redesign to engage their This email features a product image with one sentence and single call to action

subscribers and encourage them to update their preferences. button - and it doesn’t need anything more than that to drive results.


http://www.campaignmonitor.com/
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http://www.unstuck.com
http://www.toontrack.com

71Squared

Designed by: www.71squared.com

Subject line: Particle Designer 2.0 meets Unity

Particle Designer 2.0

meets

unity

Read More

Who says you need more than a headline and call to action? This email from
71Squared does exactly what it needs to do: announces a new integration for

their product, and compels you to click through for the details


http://www.campaignmonitor.com/
http://www.campaignmonitor.com/
http://www.71squared.com

OPTIMIZATION

Ever wonder what might happen if you changed

your sender name; tweaked subject line copy; or
experimented with completely different themes to
drive opens? Our optimization experts have tried all
three tactics and more. If you're not yet convinced of
'_'_'_'_'_'_'_'_'_'_'_'_'_'_'_'_'_'_'_'_'_'_'_'_'_'_'_'_'_'_'_ the benefits of testing every campaign you send, look
AR A A AR AR A A A no further than this lst. The agencies and marketers

~ A featured in this section each ran A/B tests that
~ increased their performance by more than 20%.
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Arbor Day Foundation The Pretty Blog =
"
Designed by: www.arborday.org Designed by: www.theprettyblog.com N A
Subject line: Our Top 5 Fastest-Growing Trees Subject line: Lets feast! S
Tested against: Tree News: The Fast-Growing Trees Edition Tested against: It’s all about Food this month N~

Harving s reacing ihis sad? View 8 b o browaer Not ntarws st menpraces’? Uit 7o Inatarty

() Arbor Day Foundation® October 2013

the pretty blog

Dot einery day 10U 04 a predty day

{1/

s1Jadx3 uoneziwndo !

1 Food & Wine section, with some

OCTOBER TREE NEWS Enjoy.

Trea Spotlight: Our Fastest Growing Trees

: 730wl bt himacl GrOWH of Teas a8 &
worfiwhie invesiment some of us stll gut a bet impatient 8t tmes.
Lucsdly, Inera 816 S0veral 590003 of Vo83 WHKKN Nave parouiany fast
FOWE M8, O T IAPIGTY CHiMDIng 5-8 T4t PAT yBOT aLs ofa

hoeid Poglar o e spaadiy growing Weaping Willow, which grows
about 3-8 feel per year in ideal conditons. Omer quick-growern of now
nciuce e Quaking Aspan, Grean Glant Abonstae, and Leyland
Cypress, al ¥ row 2-3 et par yearin ideal condit
Geta
from our nurseny.

Tree Care & Planting Tip: Clean up after your fruit
trees!

VWhere possibie, fs 9560 Pracion 1o t6an up 1o Brenard and small
frult plantings by plcking up falion fruits. Sanitaton Is essental for good
B8 “mummies® can

arganisms Srpugh fhe wink o atiack nex! years'oop. Leam mom
abautnenchomical conrol of diseazs from ha Golorago St
university Exsnsion.

New on the Arbor Day Blog: Street Trees Increase
Home Sales Price

Have you been 1o the Arbor Dy Blog recenty? Wa've 9ot 8 wellspring
o 0 3
851500 10 rH-ralaied naws MIoUGhoUT oUF Nasen and wond, Our
Iitast arvcle, “Streel Trows Incrense Hore Saled Price” detals & study
done by e Wall Sreel Jomal aboul just how much more valuable
rees can maka your home. Read M Al poston the Arbar Day Biog,

Fascinating Tree Fact: Did you know aspens are
among the largest living organisms on earth?

Hirw i5 Tt poss(ble? Bocauso B5001 1ees Grow In sands (oalled
dono; y sanding up 3o

reasin a cions o was
observed 1o have 47,000 stems. IT's estmaled that Yis interlinked
organism woighs 8,000 pos

5 places we love to eat

» Babal o! Pabylonsioren. Foa
w al prod

When you purchase a es Fom e Ao Doy Foundason Ve humary, youTs alsa suppoting vils programs heiping
10 plant ¥oes wharn ey naeded most. A beautii e for your yard that aiso furiners our education and

consarvatin mission fumughout B LS. and workd? Wo'd say fafs & winkin_Laam mors shout what weTs doing
eawihe ko ke our world hnniet and gener,

It would be a shame for their subscribers to miss out on this visually engaging This beautiful email from The Pretty Blog is full of great content - and by A/B testing their subject
compilation - and by testing the subject line for this newsletter, the Arbor line, they've proven their marketing savvy in addition to their design skills and editorial chops.
Day Foundation ensures that they’ve optimized their open-rate.

~
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Lynch Creek Farm Shoes of Prey =
4
\_/
Designed by: www.onlineally.com Designed by: www.shoesofprey.com A
Subject line: Lynch Creek Farm - 2013 Holiday Wreaths Subject line: [firstname,fallback=customer]: Don’t Open At Work - 18 New Shoes For You S
Tested against: Lynch Creek Farm - Fresh Evergreen Reminder [sent from Jodie Fox] N~
Tested against: [firstname,fallback=customer]: Don’t Open At Work - 18 New Shoes For You

[sent from Shoes of Prey]

Webs Vorsion | Updale prefarences | Unsubiscribe Uke ' Tweel _ Forward

@ LYNCH CREEK FARM"

Design Your Own Shoes: 18 Amazing Shoes Just ForYou
Canlsee our fab shoes below? Visit gur web or mobile emails.

s1Jadx3 uoneziwndo !

BOUT THE

FRESH New Look

in our business. fresh evargreens arent the onty
thing we care about We alse want 1o make sure
our customers have an enjoyable shopping
experience Let our freshly designed website
full of big IMages and new Procucts. help
stimiiate your holiday spirit.

FRESH Products

This off-season was ke no other, We really puta

lotof ime and effort into expanding our product

line. The Majestic Magnolia Wreath, displayed e
1o leR. isana of our favorites

Waicanmot walta minite oniger The Koty [y o - ] [ vew ] [ vews |

soason has bagun and Itfs finally time to share
Bur new designs with our customers. Enjoy.

Returning Customers
Life just got easy! if you are ready to place an ardar and 1
want access to last year's address book or order hislory, \

simply login te your aceount and away you go. Our onlne
eheckout allows you to order in advance by speciying a

$500 OFF CONTEST BROCHURE = X [ Ve ] =
holly hill basket promos is coming
Therelsnothing todohere  Good things will nappen if Our 24-page fullcolor

butspendlessmoney The  you follow your favorite Farm - brochure isin the mail The
Holly Hill Basket rmakes a on Facebook and Pintrest wail s over. Everyone can
perfect gift or decoration broath now. \

No matter how strongly engaged your subscribers are, it never hurts Its cheeky subject line makes it nearly impossible not to open this email - and the clean, heavily visual
to look for ways to optimize response. This test from Lynch Creek layout is equally as effective in driving response. But the real winner here is the A/B tested “from”
Farm shows us how a simple tweak can drive significant improvement. field, which optimized response by featuring a person’s name instead of the company.
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Vegan Cuts

Designed by:
Subject line:
Tested against:

www.vegancuts.com
White Chocolate! Milk Chocolate! Raw Chocolate!

Runaway to a Chocolate Paradise

Organic Nectars Raw Chocolate Sampler
View in web Drowsers
l' .
Wgancuts
a b Discover the best vegan products.

HOME ¥ SHOP [] SNACKBOX ( OURBLOG

Taste the Power of Raw Chocolate

Historians estimate that chocolate has been around for several
thousand years — a clear indication that it cures what ails us. Celebrate
this delicious victory by sampling our four faverite Organic Nectars raw
chocolate bars: Milk Chocolate, Golden White Chocolate, 70% Cacao,
and 54% Cacao. These gourmet bars are packed with nutrition thanks
to the power of raw cacao. And they're sweelened with low glycemic
coconut sugar, which means you won't suffer from crazy sugar crashes.
Translation: You can eat the whole bar in one sitting.

Raw | Organic | Gluten-Free | Fair Trade | Ships to U.S. Only

CHECK ITOUT!

22 Days Golden Ticket Giveaway

Spoiler Alert: The April Vegan Cuts Snack Box will feature a golden

This campaign shows us that subject lines can make a real difference: the winning

version for this email from Vegan Cuts produced nearly double the opens.

Wallaby Financial, Inc

Designed by: www.walla.by
Subject line: And The Best Card is....
Tested against: Credit Card Tips and News From Wallaby

Tawt  Lme - Farwae

AUGUST 2013 NEWSLETTER

AND THE BEST CARD IS..

Since we launched WalletBoost in May at FinovateSpring 2013, we have
analyzed thousands of wallets and more than one million individual
transactions to recommend great new cards for our users. WallelBoos! uses
your past spend and your preferances to identify the right card for you, Every
use is different, but we looked at the most recommended cards by WalletBoost
and found that the Starwood Preferred Guest Card by American Express came
out on top more than any other. Read about the top cards, and try Wallet Boost
for yourself!

CREDIT CARD TIP OF THE MONTH

Thinking about applying for a new card? It really pays to
watch the calendar. Beyond some sign-up bonuses that

only come around a few times a year, some cards base
benefits on the calendar year, while others use your
anniversary as their start date.

For example, the Southwest Aiflines Rapid Rewards Card
gives you 25,000 to 50,000 bonus points that get you
almaost hallway to a Companion Pass. The Companion
Pass is good through the end of the following year, so you
should apply earlier in the year to maximize the benefil. In
contrast, applying for the Platinum Card from American
Express In the second half of the year can help you get two
annual $200 airline credits off of a single annual payment.

(As always, verify your offer, there are many ditferent sign-
up bonuses found onlinel)

REWARDS NEWS

Capital One has revamped their cash back rewards
program with the launch of the new Quicksilver Card. This
card earns 1.5% cash back on every purchase. It's just that
simple. This replaces a card eaming 1%. plus a 50%
benus, which sounds similar. but doesn't always get you as
much cash back, particularly if you pay late or change
cards bafore the annual bonus date.

FROM THE WALLABY WAY BLOG

July 23, 2013 | Manage Your Credit Balance with Wallaby

There are many tips and tricks for maintaining or improving
your credit score, Just do a Google search and you'll find

multiple wabsites that list out their best advice. Your credit
score is important for a lot of reasons including whether or

This campaign from Wallaby Financial proves that there’s always room for improvement.
Their losing subject line had incredibly strong results - but by testing an alternative version,
they were still able to generate a significant increase in the number of opens.

s1Jadx3 uoneziwndo !
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IKEA

Designed by: www.line.co.uk
Subject line: [firstname,fallback=Dear customer], our gift to you
Tested against: [firstname,fallback=Dear customer], free delivery this December

R’.’J Shopping  IKEA Edinburgh
anline IKEA FAMILY

Edinburgh

Dear customer,

Safa-bad 60 big for your car? Can't get o dining ~ Spand over £100 on furniture in-storo this

tabin on the bus? Hera's 8 litie gift from [KEA to  Dacambar and gat It dalivered for frea®, hust print

help you get avarything you resd this wintar) tha vouchar balow and being It in with yeur TKEA
FAMILY card|

Yours,

LAYl

arbaraugh
re Manager

Free delivery Valid until 31/12/2013
when you spend over
£100 on furniture
in-store!

I.I Don't forget to bring your IKEA
il FAMILY card when you visit us.

Tatal customer spend:

Christmas trees arrive this weekend!

Transform your hame with aur range of decorations and B
Beautiful real tree from TKEA this Christmas. Receive 8 £20
coupn when you come In-stare and buy a tree for £25°

Offer valid from 30th November until 22nd December 2013.
Coupant can be redeamed betwaan 20t January - 9th Fabruary
2014,

Find out mare Sbaut aur troes

Have a holiday feast...

The Christmas smérgsbord (buffat) is an institution within
Swadish culinary tradition and you can get in the festive spirt
with 8 visit to our Swedish Food Market. We've got everything
from mutied wing and gingerbread to herring and ham}

Kid's can fain us this Saturday to create edible Christmas
decorations uning sur PEPPARKAKA FIGURER ginger biscults in

Black Snow

Designed by: www.blacksnowgroup.co.za
Subject line: You and your brand
Tested against: Meeting Request

Cick harg fo view tho wab version

*
V. g BLACK SNOW AWM. FOR YOU AND YOUR BRAND.

B Sndw (g al i3 Synamic Digital Masketiong A =
b e L ﬁ cob M & G
T e

Erow TR Photo ) ides

1 * Rosoarch, Strategy and Anaiytics
Near Johannasburg

Write something

* Jennifor Bezuidenhout
Near Johannosbuty

My name is Jennder Bezuidenhout and | am the Ascount
Manager t Bisck Snaw Digital Your compary, togathar with Like - Comment - Share
Biack Sncw Digkal, can create a magical onine preaance. H

Ube  Comment - $hare

* Wobsits Design and Web Development
MNear Johannasburg

Our Web Design and developmant leam
offers excimive Web Design Servicss, Web
£l Dovoionment & Sofware Daveiopmant which

* Intemet Marketing and 8EG Services
Near Johannes tirg

We offol & wide range of Marketing Services
* ‘designad to hifil your internat Marketing
Jennifer Bozuldenhout Campaign requiremants, Our Marketing
Near Johannasburg Agercy wil help you achieve the desired

Search Engine Markating visbaty 1o alow you
{0 cannect onfine

| knaw that no two businassos aro aliko and this firmiy bolave
in crealing cusiom packages specificaly talored 1o your Uk - Cormment - Shave
ooty

*‘ Mobile Development and Moblla Design

N &
.*. Dasniasd the Biack Snow Rals Card ooy
We provida Mabile App Davelopment
platiorms Inchuling Moode Dosign, QR Cades,
Uke Commment - Share 3 Mcbla davaioprant, Java or JZME based
Mobis Games and Mobie App Development.
. — ey
Near Johannesburg L1 Comoee - Boors

aur customer restaurant.

Bew aur raige of Chriatmas et

Hiring a digital agency means that the pressure & off and the
potential for a great project is on. You get a timeshars of
experts for each dighal channel, craative staff to bring
campaigns 10 o and exrencon BOOOUN MANagSrs it pul
togather a cohase digkal stategy.

Like - Comment - Share

* Jonnifor Bezuidenhout
Near Johannas burg

Request a meeting

; @&l

HEDERLIG MOHEDA
champagne gias comer sofa ted
22¢ 1 23em Biekinge bromn
claar glas 20 pack

£1.40 £4.50 £575

From the navigation bar header to the creative imagery and promotional offer, this email has all the
elements of a great direct marketing campaign. The A/B tested subject line winner is a great example
of how the promotional “free offer” fallback is not always the most effective way to drive response.

BT glick here

Uike - Comment  Share

1fyou wish 1o uns ubscriva from s ama, pieass clck have

Promoting your services as a brand marketing agency? What better way than to give a personal
glimpse into the people behind the services using a Facebook-inspired layout. But this email
goes beyond great design -- an A/B tested subject line helped maximize response.

s1Jadx3 uoneziwndo !
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~J Touchnote Ltd The Devonshire Arms Hotel
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\ A Designed by: www.touchnote.com Designed by: www.wearecoda.com N A
S Subject line: Wow. You remembered! Subject line: 2 mouthwatering menus, one gorgeous location at The Devonshire Arms S
—— Tested against: Birthday cards - new from Touchnote at Bolton Abbey N~

Tested against: Celebrate this Valentines day at the beautiful Devonshire Arms at Bolton Abbey

11do !

ziwndo E

=
Q) The Devonshire Arms sl Balton Abbey i3 the perfect location 1o treat that special somone this Valentines day. Q)
= [ =
5 Touchnote 5
m ' . M
x Appy birthday to you (and you, you, >
5 5
@ and you...) o
= S
— —
(9] [%2]
o Valentines Day Dinne nwra
. A The Devgnshire @ w
= -_—t ‘ =
) () _ A A 4
Y I'reat that someone specic four words are my [ocd, ,
our Valentine your breath my wing,
.'- The Devonshire . you are everything to me"s a
staurant at Boltor R cria
"- For years, you wonderful people have been sanding our posicards as = : - =
birthday cards. And many of you have been asking when we'll do [SENHEERE JATINE S SEHD AT A MY
birthday cards. Well, the answer is: now!
> - Dear Guest
\J It's all well and good posting 'Happy Birthday' on somacna's wall after ear Gues o
Facabook reminds you, but sending your own photo, printed on thick ,,hmd‘e":'f_{'ﬁ"“;c%gfﬂlv 3018
\ - paper in a quality envelope, is... well... a little nicer, don't you think? And
\_/ it's just as easy - but they won't knaw that ;-) Open Gom -9.30pm,
Treat someone to a special meal this Valentine’s Day in aither one of our two sward winning restaurants at the
N A Makis birtidays special, via e, iPtionie o7 Apdiokd. Devonehirs Arms Hatel, SiTusted o1 the besutiul Balton ABdey Estate.
— Devonshire Beasssiia & Bar i & relaxed, hin and friendly snvironmiant for a miora informal cetedration,
Enjoy the original artwork, the friendly team and most impartantiy, one another’s company.
\ ~ In addtion to our FULL brasserie Menu we have a special Valentines Menu of:
-, SEND REAL BIRTHDAY HAPPINESS Starters
Smoked Trout & Beetroot Salad, Watercress Drezsing
.'- Buttarnut Squash, Chill & Vanita Soup
Credit multipacks: save time, save money i
Lemon Sole Paupiettes, Celeriac Fondants, Mussel & Prawn Sauce
> — - How many birthday cards should you be sending this year? If you buy Bralsed Blade of Beef, Oxtall, n.?;u.-u Mash, Spinach, Madeira Jus
your credits now,they'll be there ready for you, making card sending
aven quicker and easier. Desaarts
) ()
S And don't forget - we're still offering greetings cards or postcards for just e i St
*ane credil® each. Chocolate & Mint Marquise
) ()
- + Buy 5 credits, gel 1 free Coffes & Pent Fours
« Buy 8 credits, get 2 free
N\ () « Buy 15 credits, get 5 free
= R o
CLICK HERE FOR MORE INFO OR CALL 01756 710
e Birthday card tips and ideas
\_/
Become a birthday card pro with Touchnote. On the blog we show you
N Y how to set reminders, and share some ideas for sending cards 1o THE DEVONSHIRE HEALTH BARN
W, remember. Your ratings as a friend or family member will soar! The Davonshire Hesitn Barn poasts 3 small
pool, spa poal, m room, sauna and use
.' - Show me the birthday goodness gro m .',u"’...."{.‘?'.tmw.",."m‘?’
Check you've got the latest version of the app to send our new cards, or . 1 mr pamas are avallabie to non residants of
simply visit louchnote.com b
) )
\_/
.
= \
] FOR ANDROID @8 roripHONE
THE BURLINGTON RESTAURANT
Tho MoKt Righly FEQATded restaurant in
\ - Yorkahire, boasting a Michelln star, 4 AR
W Rosettes and exemplary service.
Posteard shipping times
\ ~ USA: 1-4 working days CGLICK FOR MORE INFO
-, UK: 1-3 working days
Australia: 1-3 working days
Gaermany: within 1-3 working days ‘A ROMANTIC SETTING
\ - Wesiem Europe: 2-4 working days The Duke of Devonehire's Bolton Abbe;
</ Raost of tho World: Within 1-2 wooks ostate nmmstn,m -mvahm:
beautiful priary ruins and £o much more...
) )
\_/
- Measuring an attention-grabbing subject line against one that’s strictly descriptive Convention typically suggests that shorter, seasonal subject lines are better - and
N Y is a common exercise for marketers. Touchnote proves it pays to test, by optimizing this campaign for the Devonshire Arms Hotel shows us why accepting convention
\_/
their response with a simple - yet intriguing - subject line for this campaign. can be a mistake. The response to this bright, visually engaging email was optimized
) ) . . . . .
- with a subject line that focused on the content instead of the holiday.
) )
\_/

| A
5 ¢
. )
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Designed by: www.rejuvenation.com NN N NN N NN N NN\ OO\ OO\ OO\ OO\ OO\

Subject line: Industrial-Strength Holiday Helper A A

Tested against: For the holidays, go industrial e e A N A < A N A N A N A N A N A N A N A N A N A N A N A N A N A N A N A N A N A N A N A S A N A N A N A N A N A O A o A

'ﬁEl!J EN]\T[QH‘ — — e - '-'-'-'-'-'-'-'-'-'-'-'-'-'-'-'-'-'-'-'-'-'-'-'-'-'-'-'-'-'-'-'

BALTIMORE

FOR THE HOLIDAYS & EVERY DAY VA A A W A W A W A W AR W A W A W AR W A W AR W A W A W A W A W A W AR W A W A W AR W A W A W A W A W A W AR W A W AR W A W A

uoljeziul

Let the holiday transformations begin! With a gleaming Polished Nickel shade, the
Baltimore is a seasonal sparkler; but it willalso brighten your workspace all year round.

AR N 4. W 4. WY 4. W 4. W 4. W 4. W 4. W 4. W 4. W 4. W 4. W 4. VNN 4. VNN 4. W 4. W 4. NN 4. W 4. VNN 4. VN 4. W 4. VN 4. VNN 4. W 4. VNN 2. W 4. W 2. W 2. VN 4. W A
ABOUT THE BALTIMORE U— O O O O O U U U U U O O O O U U OO OO OO U oo oo OO 99U Y

) ) ) ) ) ) ) ) ) ) ) ) ) ) ) ) ) ) ) ) ) ) ) ) ) ) ) ) ) ) )
1 (7 Get ready 7 U A U A U A U A U A U A U A U A W A U A U A WU A U A U A U A W A W A WU A W A U A W A W A W A W A U A U A U A U A U A Y A
(¥}

OFF FOR GUESTS v-'-v-'-'-'-v-'-'-v-'-'-'-v-'-'-v-'-'-'-v-v-v-v-v-v-v-v-v-v-v-v
SELECT ITEMS Don’tforget the details SAVE NOW»

% )
DISCOVER ONE-OF-A-KIND FINDS WIN $500 IN LIGHTING & HARDWARE v,
SHOP VINTAGE » PIN-TO-WIN»

Simply rearranging words in a subject line can drive significant results, v

as shown with this beautifully designed campaign from Rejuvenation. )
v,
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ALL-STARS

Our email marketing all-stars have consistently driven
strong results with beautifully designed, expertly
coded, and highly optimized campaigns. Read on for
inspiration from Red Bubble’s best-in-class direct
marketing; Litmus’s compelling mobile-optimized
newsletters; Fitbit’s bright and informative campaigns;
and Sincerely’s captivating promotional mailers.
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Fitbit

Designed by: www.fitbit.com
Subject line: Introducing: Fitbit Force

INTRODUCING

Your fitness, now on display

Force is a powerful new wristband to help you surpass your fitness.
goals. Track everything from floors climbed to the time, right on your
wrist, and sync everything automatically to your computer or leading

smartphones. Available in select retailers in 3-4 weeks.

:&1 REAL-TIME OLED DISPLAY

Leam mom ©

| TRACK EVEN MORE

Leam more ©

) SYNCS WIRELESSLY

From its clear copy to its clean layout and well-designed icons,
this campaign does a beautiful job of announcing a new product.

SIR1S-||V
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Fitbit Fitbit

Designed by: www.fitbit.com Designed by: www.fitbit.com

Subject line: Fitbit Flex is almost here. We'd like to confirm your order Subject line: Flex is ready for your wrist R
N/
1=
VAR
—

T >
< fitbhit # fitbit. &
A
- .
Flex is almost here E @

et o et oy i Flex has arrived!

Gat 24/7 tracking right on your wrist with Fitbit Flex™,
Supplies am fimited. Visit Filbit.com for avallatility.

ORDER NOW £4°

Dear ,

Thank you for pre-ordering Fitbit Flex. We're preparing to ship your order in
the coming weeks and we wanted to confirm your order details.

Your order confirmation number purchased with credit card ending in will

ship to the following address:
' ) ) . , We're excited to announce that Fitbit Flex is available
g'*,;:f“;,";,;'gg ':n"‘;y"g';lmv",; lnarono et c“mr:mﬂf" in to purchase at Fitbit.com! All Flex pre-orders placed in
ships. the US & Canada will be shipping early this week. Flex
gwu'gg’?h G g:m hﬂ:mlwlna e nﬁ’i“Z"uﬂ"""’ is also available in select retail stores today and in
credit number, please contact us at contact fitbit. com and include your
. higher quantities over the next few weeks.
“Fitbit Team
= Set your goal and go! Parsonalize your Flex with  Sync to select smartphones
FOLLOW FITBIT n LEDs show your progress. five unique wristband colors.  or a computer to view your
T on your Flex. Reserve yours today! stats anthe-go, or at home.
" u Fiok Pox, you have made 3 oer. pieese 't u LEARN MORE © PRE.ORDER © LEARN MORE ©
:ﬂ:;w;:%u&rgnmanlwnmnmmmmaanlm. Fibi, 1ne— 150 Spoar Stieet,
FOLLOW FITEIT ﬁ
Ainter N raneasiod ahyrmars SLAMERA Polany, Pt Loge o AR
i Soaan Siwol £140 200 $0n Frascain, OA BA10D.
This email from Fitbit is both informative and promotional: it goes beyond simply From the bright colors to the crisp images and contrasting call-to-action
confirming order details to tap into the recipients’ excitement and anticipation. button, this promotion is effective in generating demand for a new product.
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Fitbit Fitbit

Designed by: www.fitbit.com Designed by: www.fitbit.com

Subject line: Healthy gifts for the whole family Subject line: Enter for a chance to win a trip to Greece!

This holiday season

GIVE A GIFT THAT MOTIVATES ALL YEAR

I SIRIS-||V I

BUY NOW

M

It's the perfect time of year to tell your loved ones how important they are to
you. Inspire them this season with a gift that will help keep them healthy all
year. We've stocked the Fitbit store, so get your holiday shopping done now
while supplies last!

Fitbit and ZOZI are teaming up to il
adventure throughout 2014

Learn more
Learmn more

2R

And since you're being so generous this year,

ENTER TO WIN AN AD\
GREECE, CHOSEN BY
AMBASSADOR AND ZC
KARNAZES

Enter the ZOZ1 1
sweepstakes. Then follov
adventurers in 2014 as w
what it takes to tackle sor
biggest adventures throu
data. Stay tuned next yea
Fitbit-only adventurel

YOU DESERVE A LITTLE SOMETHING FOR YOURSELF AS WELL.

and more with these sleek d

BUY NOW

| TELL FRIENDS & FAMILY YOU'RE ON § T
WY THEPATHTOFITNESS

DEAN KARNAZES ¢
ULTRA MARATHONMAN Fitbit and ZOZ| are teaming up to inspire

adventure throughout 2014
TELL FRIENDS & FAMILY
YOURE ON THE PATH TO f sHaARE ©
FITNESS

LET'S BE FRIENDS

H Y in 8

oulre revehing this newsbetter because you signed up for Rtbit newsietier.
1. in oot bepwiar | Umiigacribe iostany

i |
I 00 thir FCBE Lo e regiitmred tracemarts. o RILE, iec.
Fithit, ire— 150 Spear Sreet Sulte 200 San Franchsen, CA 94105,

'WIN AN ADVENTURE IN
GHOSEN BY FITBIT
AND Z0Z1 GURU DEAN

~ |/ r| 12 Days of Adveniure
B ¥ in P & Ewoopsiakos. Then fallow along with the
L ‘adventurers In 2014 a3 winners share
: xS = what it takes i tackde soma of tha worid's
O e L it irnte (Vsioais oty — y bigoest edventures through their Fitt
FROL e o 090 8% Mgatend Indemarks of FILE, inc. data. Stay uned next year for a special
FRbt, Ino— 150 Gpear Stmat Suke 200 San Francieo, CA 84105, FithiLoni arventira!

This seasonal campaign combines a clear call to action, on-brand web fonts and Featuring two brands in one message is tricky to do well, but this cross-promotional
compelling copy to create a holiday promotion that stands out from the crowd. email pulls it off beautifully with stunning images, a captivating color scheme and

responsive elements to make for easy reading on mobile devices.
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Litmus

Designed by: www litmus.com

Subject line: Webmail stats overload

litmus

A
litmus

Need some email design inspiration?|
Look no further, We've gol you covered,

o
»

Monster.com BrightWave Marketing Super Bowl
Fluid Layout Responaive Scrofier Who sent wi

Get a shirt —

The easy-to-scan layout makes it simple to include a lot of
information in the campaign without overwhelming the reader.

S1e1S- |V
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Litmus Litmus

Designed by: www.litmus.com Designed by: www.litmus.com

Subject line: Don’t forward this... Subject line: No more link checking

SHARE EMAILS AND INSPECT CODE Landing page testing checks all the links for you.

Litmus Scope

Automatically scan all the links in your email

g 8]

1O i
Creata & web-based version of Ciean up and viaw the source Ramove parsonal information, iq k‘

any emall—with de 3 coda in a sleak HTML such as email addresses, - " s
n:n;m, and piain text views nspecior usemames & sccount Visual Preview Malware Check Click Tracking
numbars Sqe a acreenshot of the Chack finks against Varlfy that click-throughs
URL to visually verfy all  Google's Sate Browsing  are baing trackad and
your links are going 1o database for suspected  confirm Google Analytics
the right spot phishing and maiware tracking terms
Get Scope for free —+ scams

See how we made this email responsive

Chack out 1 v of this email.

/.
= litmus

Scope and share to winl

: 1 g A% plus Mombership
#omaliinspiration for "‘v T-year

litmus

Reverse psychology is in full effect with this captivating subject line - and a header image The engaging video and prominent call to action make this

that is animated to peel back and reveal code instantly draws you to the headline story. campaign a case study for promotional email done well.
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SISV

Litmus
Designed by: www.litmus.com
Subject line: The infographic guide to responsive design

litmus

The how-to guide to responsive
email design

Mobile opens hit 47%, an
all-time record high

Banning blue links on
iOS devices

These infamous blue links can lead
to reduced legibility and & loss of
brand synergy in your emalls. We
investigate reader-suggested fixes
for this common problem|

Video: Understanding desktop email clients

Always masters of engaging content, Litmus does an exceptional

job of promoting different types of resources with this newsletter.

Litmus

Designed by: www.litmus.com
Subject line: Email geek alert: Last chance to join us in Boston!

November 21 — 22, 2013
Seaport World Trade Center

Register now —

See what you might be missing

[Each session is jam-packed with fidbits and takeaways to improve
your email marketing programs.

“Design is constraint.
Embrace it.”

Chris Studabakar

SHONS EFIGM A LOW-FLYING INDUSTRY

“People share to cause a
reaction, to reinforce an
identity, and to look
smarthelpful.”

Dan Oshinaky

Event marketing is no easy feat - but this campaign does a superb job highlighting
the benefits of attending Litmus’ Email Design Conference, with a great list of

tweets from attendees featured at the end to add an extra boost of credibility.

SISV
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Red Bubble

Designed by: www.redbubble.com
Subject line: Splendid Tees for Little People

QREDBUBBLE T-SHIRTS/HOODIES | IPHONECASES | IPADCASES | PRINTS | CARDS

Small on Size. Big on Personality.

> Shop Now

> Shop Now

 REDBUBBLE -~ e

Small on Size. Big on Personality.

> Shop Now

aonrcert uanrignies TS

PHOTOGRAPHIC PRINTS " n

T-Shirts | iPhone Cases | iPad Cases = Prints | Stickers Cards

- Shomtiam

SHOW MORE

PHOTOGRAPHIG PRINTS by

The whimsical images make this campaign sure to appeal

to anyone looking for that perfect children’s outfit or gift.
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Red Bubble

Designed by: www.redbubble.com
Subject line: 2014 Calendars are Here

@ REDBUBBLE v 1 rrovecsss | ocases | socoss | s

i

2014 Calendars | A
! Y- ho ¢
{8 365 Days E

3 oo LmER

Inspiration |

undreds of Designs |

Shop Now
Featured Calendar: Wat by Jerry Earls.

T-Shirts iPhone Cases iPad Cases | Prints Stickers Cards Kids Hoodies

From the great styling of the headline to the well-balanced color scheme, this

email shows us that simple, concise promotions can be anything but boring.

Red Bubble

Designed by: www.redbubble.com
Subject line: This Month’s Hottest Prints

QREDBUBBLE T.SHRTEHOODES | PHONECASES | WADCASES | PPRITS | CAR0R

Freshly Prepared Art and Design for Your Walls

SHOW MORE

| PR KIDS-TEES MM |

T-Shirts = iPhone Cases | iPad Cases  Prints | Stickers Cards Kids Hoodies

RedBubble keeps the trademark layout of its emails
fresh with consistently surprising and captivating visuals.

SIEISH||V
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Red Bubble

Designed by: www.redbubble.com
Subject line: 20% Off Gift Certificates | 24 Hours Only

0 HEDBUBBLE T-SHIATS | CASES | POSTERS | HOODES | PRINTS | CARDS

(ATES

BUY NOW

calendars

s

stickers

Unique Designs

12N for your iPhone
SIS

T-Shirts Phone Cases | Posters = Prints | Stickers = Cards | Kids = Hoodies

(a)

Thin coupan cade axpess on Frday, Decamber 20th 2013 st 11:50PM Packs Time.
Warna recerve those smal at @ odfrant amas adress’ update your amal address. You ara receinng This emal becmsse you are subscrised
o the Redbubiie prometional emals.

You hise viro ear which anmishe you receive of don't fecsivé from us.

Updala your prelwences. sl any lma 1 the 'Emal Subscrptions’ section of your Auoynt Sel 30 (you may e Yo worol down]

1 yeu ne ionger wah fo receve any smad from Redbubbie plesss ynaubrorbe

This sale announcement stays true to RedBubble’s signature style, while

leveraging a creative header to convey urgency and optimize response.

Red Bubble

Designed by: www.redbubble.com

Subject line: RB Travel Guide, Vinyl Collection, Tips, Tutorials & More: It’s BubbleWrap!

 BUBBLEWRAP®

Issun #80 | Colloctions | Tios & Tutoria's | Foatured Anist

RB Travel: Wonders of the World

This collsction 18 & woria tour of the incredibie 7 (s & few) Wongers of the Wand taken by
Redbubbie photographers. Prepare 1o be amazed, and join us as we 21p trom Egypt 1o Rome
10 Zambia ta Peru and all the way home again in this instalment of the “RE Travel Guide.”

Sae More

o
Collection: Ode to Vinyl Records

OK, 50 this may ot be an 008, but we Nave Coliecied SOMO designs, ostors and photographs
that showcase soma stunning artwork thal pay hemage to the wondarful worid of analog

e/
\ 4
-

Self-Promotion  Tutorial: Bokeh Make a Milk Jug
for Artists #2 Photography Lighting Hack

Sif-prometion can ba & Wove compled some vary Thaeo ars way to avoid
dynamic way 1o be creative in  easy Uips on additional ways 1o breaking the bank while atil
your artistic practice 806 thit oh-s0-iowy Bokeh  mgroving your photos, five
Effectively, you can shaw effoct 1o your photos in post.  using gailon milk jugs oF plastic
yoursedt off in difforent ways production, These tips ar a botlies o create DIY difusen,
while sxpanding your own orwel way o add some extra soft ghts, and beuuty dishes.
crumtivity. Wa've listed soma  pop o might shots you have Fere are four good exampies of
sericusly worthy cptions for saved awmy using the humle milk bottia to
taking your craative promation tranaform your phetagraghy.

10 tha raxt lovel

Read Moe Baad Moy Road More

Featured Artist: Busymockingbird

Once in & whils, we come acrass art that has the abilty to breach the worid of where whimsy
meets ealty and al crealures are possibie, We found I in the dynamio team of Mica and
Myla Hendricks; 8 mother and her 4-year-cld daughter wha create irresistible cofaborations.

K &Pf% M
NG BRQ
REBIAY

AE VY

RedBubble’s newsletter is that rare example of a retailer sending a monthly mailer

that’s engaging and educational - and still effective at showcasing their products.
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Sincerely

Designed by: www.sincerely.com
Subject line: What's YOUR happy place?

& Sesame

“His lips drink water but his heart drinks wine.” — EE Cummings

SEND THE PERFECT PAIRING

All you need is chocolate, and more chocolate.

amm
9
w Sesame
Qur happy place generally has something to do with good
wine, melt-in-yo h chocolate, and long luxurious

baths- preferably all at oncel This week's gift sets cater to
each of those happy places and more. Enjoy!

“His lips drink water but his heart drinks wine.” — E.E.
Cummings

SEND CHOCOLATE LOVERS

Pure Unadulterated Relaxation.

The Perfect Pairing Gift Set

Set Includes: Woodan Cutting Board, Laguiole patite
cheese knife, 2 Govino go-anywhere shatterproof wine
glasses, wine aerator, stripad kitchen towal and olive oil

crackers. Note set does not come with wine nor

cheese.

This responsive compilation of gift ideas takes the stress

out of finding that perfect gift with its easy-to-scan layout.
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Sincerely

Designed by: www.sincerely.com
Subject line: Send some monkey love - Your Valentine will go bananas
15 Sesame

Monkey Love

I Gift eruated by Monkey
PR s Cucaie Comrace
nd a Monkey Love
Monkay says
s

Hilfm on & quest 1o sharo iy huga with averyanie this Valenting's Diy. | am hopping Inio & Sesame box
of fransporiaion} and malling myse

ive evoryono a e Monkey Love. The
chocolata f'm bringing with me wan't last lang (yum) but my fove surs wilL, Who shail | hug next?
Inside the gift sat

Small, soft piush Monkny from Jellycat
- Dark chocolain bar (65% cocon)
- Parsonalizad designer greating cand

- ASasama anj guide with detal

- Beautiul giftbax packaging and inuches inc

ing matching gift tags on ave

Mailed in a beautiful box

Explore these and over a dozen other gifts available in the Sesame
App now.

Explore GHft Sets

Download the Sesame App

This Valentine’s Day campaign exemplifies how a campaign
can be playful and yet still effective at generating demand.

Sincerely

Designed by:
Subject line:

www.sincerely.com

Christmas order deadline is TODAY!

s fnb cards

LAST DAY
TO SEND! %

SEND CARDS NOW

Order cards by 11:59 PM PST tonight for delivery by Christmas.

HOLIDAYS

- T

ailté wandfor
obliulnz is jou

o e |

100% Sincerely Guarantee

If your card gets lost, damaged, eaten by Rudolph or
somehow leaves you less-than-wowed, we will send
another or relurn your money.

000

Demonstrating how effective they are at driving urgency, the marketing team
at Sincerely makes good use of an attention-grabbing headline and greeting
card visuals that are animated to disappear in this campaign.

SIEISH||V
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Sincerely Sincerely

Designed by: www.sincerely.com Designed by: www.sincerely.com

Subject line: Extended Christmas Deadline: 1 HOUR LEFT to send holiday Postagrams! Subject line: It is not happy people who are thankful, it is thankful people who are happy.

1 LEFT TO

SEND POSTAGRAMS

& ink cards

Share your gravy and gratitude

Turkey, heavy coats and football can only mean one thing: Thanksgiving Is just
around the comer!

8 jnh cards

000 . 1| Share your gravy and
gratitude

Turkey, heavy coats and football can only mean one
thing: Thanksgiving Is just around the comer!

BROWSE CARDS

Invite the family Stick it your way

E-vites are so last year. Keep Thanksgiving
Show your holiday memories alive year
astc Har with Lnd 3 x

na pund with o1 o

Nothing conveys urgency quite like a ticking clock. This campaign is This relevant seasonal message is delivered beautifully in a clean, responsive layout.

straightforward, visually compelling and well optimized to drive response.
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Campaign Monitor

Designed by: www.campaignmonitor.com
Subject line: November news: Dynamic Content - a new way to personalize campaigns
LS
Introducing

Dynamic Content

Dynamic content helps you create more relevant emails -
without having to set up multiple campaigns. You can now
use what you know about your subscribers to control what
content they'll see in your emails in just a few easy steps.

New email design tools

CREATE A BUTTON INLINE YOUR €S§ SEEITIN ACTION

C AL RO

Technically, this is the 101st campaign in our eBook — but we couldn’t resist throwing
our hat into the ring and highlighting our own recently redesigned newsletter. We're
particularly proud of our animated header, responsive design and bulletproof buttons.
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ADDITIONAL

RESOURCES

Design Gallery
Find more inspiration for your next campaign from our collection of
more than 700 beautifully designed email newsletters.

www.campaignmonitor.com/gallery

Guides

Our how-to guides will help you tackle a range of email marketing topics,
from personalization tactics to responsive design.

www.campaignmonitor.com/guides

Newsletter
Get the latest tips on design, coding and marketing techniques
from the Campaign Monitor monthly newsletter.

www.campaignmonitor.com/newsletter

Try Campaign Monitor

Make 2014 the best year yet for designing, managing and sending your
email campaigns. You don’t need a credit card to get started - just pay
per email when you're ready to send.

www.campaignmonitor.com/signup

Contact Us
Interested in learning more about features and pricing options for mailing
to more than 100,000 subscribers? Contact us for more information.

www.campaignmonitor.com/high-volume
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